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MERCHANTS RECORD & SHOW WINDOW 





The GLOSSIROLL display LINE 


FOR WINTER 
and CHRISTMAS .. 


is full of new and original ideas 
that offer you unlimited possi- 
bilities for striking, salable mer- 
chandise displays. Only a high 
specialization and real manu- 
facturing resourcefulness could in- 
sure a collection so diversified ... 





XP6—WINTER SPORT SCENE—40” x 16’ cv Printed in 4 aus. so colorful and so readily adapt- 
; able to modern display needs. 


The three items reproduced are 
typical of the productions that 
have earned for GLOSSIROLL a 
wide popularity and display 
leadership. 


The New Booklet is Ready 
Send for Your Copy Today 


XP8—CHRISTMAS REPEAT—36” x 17’ approximately. 
Printed in 6 colors 
XP7—DEER ON MOUNTAIN SCENE—40” x 16° approxi- 
mately. Printed in 3 colors. 


EXCELSIO 


PAPER SPECIALTIES CO., Inc. nd 
Dept. D yn Ms 
640 WEST 57th ST., NEW YORK 
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"We have segregated the interior merchan- 
dise display and have set up a display organi- 
tation reporting direct to the sales promotion 
manager. While this organization is constantly 
at work on permanent and temporary group and 
sectional displays throughout the store, it is 
especially alert in tying-up with the day-to-day 
advertising. It is our purpose to have adver- 
tised goods out in front in attractive array and 
with suitable backgrounds, simultaneously with 

@ appearance of advertising in newspapers 
and other media."—G. R. Schaeffer, publicity 
director, Marshall Field & Co., Chicago. 


OUR NEXT ISSUE 


Peter Siks, whose "stage design" displays cre- 
ated so much comment when first published in a 
recent issue, will be back with more unusual set- 
tings in the November number. In addition, 
Albert Bliss contributes a valuable article in the 
series on display studio problems, this ene deal- 
ing with a dilemma in administration. Also there 
will be more Christmas display features, for last- 
minute suggestions; an article on jewelry dis- 
play, the regular New York City article, some 
outstanding sporting goods settings by T. J. 
Poitras, as well as many more features you won't 
want to miss. 


THE COVER 


Highly suggestive of the busy times ahead for 
displaymen the world over is the setting shown 
on the cover. Apart from that, the design has 
possibilities for adaptation as a Christmas win- 
dow. The “roofs” serve as displayers, against a 
background of midnight blue speckled with 
silver stars. The window frames are of 1%-inch 
stripping; panes are of green foil paper with 
cotton glued at the corners. Cut-out reindeer 
are stepped out by blocks of wood, receding 
in height. . . . Designed by James Kiley, and 


executed by advanced students of the Academy 
of Display, New York City. 












METAL-BORD SHEETS—No. 5 gauge zinc 
metal facing cemented to .060” newsboard 
backing—reinforced with a cloth liner. Fin- 
ishes: red, yellow, green, blue, copper and 
chrome. Patterns: plain or with straight line 
and square scoring. Special patterns to 
order. Stock sizes: 36”x42” (21”x36” and 
36”x84” also available). 
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METAL-BORD TAPE—No. 5 gauge zinc 
metal facing cemented to .060” newsboard 
backing with cloth reinforcing. Finishes: red, 
yellow, green, blue, copper and chrome. 
Patterns: 34”, 114” and 2” square scoring. 
Supplied in 49’ rolls, 34”, 134” and 2” wide. 
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BANDING TRIM—No. 5 gauge zinc metal 
polished bright one side. Finishes: red, yel- 
low, green, blue, copper and chrome. Pat- 
terns: 144” horizontal crimping; 3/16” and 
%” vertical crimping. Supplied in 100’ 
coils, 144”, 34”, 1” and 2” wide. 











Hundreds of Traffic-Stopping Treatments 
Inspired by these Brilliant Metals — in 
Chrome, Copper and Four Lustrous New 
Colors! See them Today! 





Here’s the way to make your windows the smartest in town. Here 
are opportunities galore for sparkling and original treatments. 
Backgrounds—interior merchandise displays—cut-out letters—dec- 
orative trim—there’s no limit to the things you can do with these 
eye-appealing metals. They're made especially light, flexible and 
workable. Ask your distributor to show them to you—and notice 
particularly the beautiful new colors—red, yellow, green and blue. 
Or if your supplier isn’t on the list below, write us direct and we'll 


send you complete samples and prices. 


WH 7 Ki E T iB If there is no distributor in your city, 
write direct to company address below. 


NEW YORK CHICAGO DETROIT 


Maharam Fabric Corp. Greggory, Inc. Display Creations, Inc. 
130 W. 46th St. 8-10 E. Kinzie St. 1322 Broadway 
PHILADELPHIA CLEVELAND PITTSBURGH 
Joseph E. Podgor Co., Inc. Cuyahoga Lumber Co. A. & B. Smith Co. 
618 Market St. 1948 Carter Road 633 Smithfield St. 
BUFFALO LOS ANGELES SEATTLE 
Displays Moderne Grossman & Silvers, Inc. Champion Studios 
205 Franklin Ave. 921 S. Los Angeles St. 1417 Fourth Ave. 
SALT LAKE CITY OMAHA DENVER ; 
Commercial Displays Co. Oltmanns Walter W. Martin 
151 Regent St. 1415 Douglas 1646 Arapahoe Ave. 


HAMILTON, ONTARIO 
Meakins & Sons, Ltd. 
123 Wellington St., N. 


AMERICAN NICKELOID COMPANY 


18 NORTH SECOND STREET, PERU, ILLINOIS 
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“Displays Of All Nations” 


At New York Fair 


Display ideas from practically every nation 
will be probably the most interesting as- 
pect of the New York World’s Fair, 1939, 
from the standpoint of visiting displaymen. 
Novel uses of glass, metal, color, and light 
will be found in the exhibits of nearly a 
hundred different countries. A further ad- 
vantage to be derived from the “displays of 
all nations” will be that of seeing settings 
and costumes native to the particular na- 
tions represented. 

Egypt’s green banners will fly over a 
towering structure as richly embellished as a 
Pharaoh’s palace of old. In the exotic halls 
of the pavilion, amid many treasures of 
both old and new Egypt, will be three great 
murals depicting the Egypt of antiquity, the 
modern Egypt and the Egypt of tomorrow. 
Another feature of the exhibition will be an 
Egyptian restaurant and kitchen, modeled 
after such quarters in a typical native home, 
where girls in national costumes will serve 
the dishes of the homeland. 

The structure will rise to a height of 115 
feet. Visitors will enter from the second 
floor level by means of a broad, sweeping 
staircase and thus will be enabled to view 
the interior by easy stages. Decoration of 
the temple-like facade takes its motif from 
the urns, ships, and other devices of an- 
tiquity. Strong color accents and mural 
traceries heighten the conventional design 
commonly associated with Egypt, although a 
strictly modern touch is given by a vast in- 
sert of translucent paneling. The building 


walls will probably be given a delicate rose 
tint. 
Italy’s 


imposing pavilion will make an 





impressive display of water and electricity. 
Rising high above the frontal colonnades 
and the oblong block of the building itself, 
a tower, surmounted by a replica of the 
statue of “Roma,” now on the capitol in 
Rome, will be the source for a broad cas- 
cade of water. The flow, 24 feet wide at the 
top and 50 feet at the base, will tumble and 
sparkle over steps for a distance of more 
than 200 feet. It will fall into a large pool 
containing a fountain and statuary. The 
floor of the cascade will be made of blue 
Venetian glass. Brilliant lighting effects 
will add to the animation. 

In addition to the plot on which the build- 
ing will be erected, Italy has contracted for 
10,000 square feet in the Hall of Nations. 
This unit will have a mosaic floor. One 
wall will be of black marble, containing a 
map in copper showing Italy’s colonial em- 
pire. Another wall will be in green and 
black marble, with designs of old Rome 
limned in crystal and copper. Both walls 
will be illuminated. 

Reminiscent of a long tradition, yet bear- 
ing the stamp of modernity, Portugal’s pavil- 
ion will be constructed in bold lines of stone 
and stucco, with glass used generously. To 
the left of the arching portals will be a 
large expanse of glass. The huge window 
will show three platforms on which manne- 
quins in national costumes of various periods 
will appear. To the right of the hall of 


—Below is a sketch showing the 70-foot 
entrance facade of the Communications 
building, New York World's Fair, 1939. Be- 
fore it will be erected two 150-foot pylons 
slotted with shafts of light— 
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honor is placed a mirror pool and a sculp- 
tured group. 

Wings for exhibits will be on the right 
and left. Carved colonnades will enclose 
spacious gardens in which statues will mark 
promenades. 

It is the intention of the Cuban govern- 
ment to make an unusually complete dis- 
play of the island’s activities, customs, in- 
dustrial development, and products through 
construction of a two-story exhibit. En- 
trance to the first floor of the display is to 
be under a high, wide arch into a vestibule 
paved with Cuban marble. Directly in front 
of the visitor, across the vestibule, is to be 
a mural painting of great size showing, in 
their true colors, the trees, birds and flowers 
peculiar to Cuba, and to provide a typical 
countryside scene on the island. In addi- 
tion to the use of Cuban marble, woods which 
are characteristic of Cuba are to be exten- 
sively used in the wall and door trim of the 
exhibit. 

Two groups of Indians, representing the 
Otavalo and Montecristi tribes, will add a 
wealth of local color to the Ecuador exhibit. 
Otavalo Indians are among the finest types 
in Latin America and are noted for their 
skill at weaving woolen cloth. This is all 
done by hand and will be demonstrated to 
visitors, as will hand-made rugs. The Mon- 
tecristi natives are particularly adept at 
weaving panama hats, many of which, de- 
spite the name, come from Ecuador. This 
art will be displayed by the natives, who 
work with their hands and the fibre under 
water. 


[Continued on page 37] 
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Tennent Welcomes Autumn 
With Metallic Settings 


Malcolm J. B. Tennent, who for many 
years has served as display director for 
Meier & Frank, Portland, Ore., created some 
of the most beautiful windows of his bril- 
liant career for the store’s special series 
tying-in with the Flowers and Fashion show 
recently presented before 15,000 spectators 
in the city’s Civic stadium. Thirty special 
displays were designed by Tennent for the 
occasion. 

Metals were used as the running theme 
around Meier & Frank’s four blocks of win- 
dows. Tennent not only cut display stands 
out of sheet copper, but metal-ized wood and 
wall board for use as display materials for 
some of the spectacular settings. Among 
other properties used were huge drapes of 
shimmering oiled-silk and columns of me- 





tallic materials, as well as actual wire 
screens. 

The most dramatic window in the entire 
series of thirty was a corner display present- 
ing evening gowns. The stage was set with 
18-foot cut-out trees, heavily textured and 
with a semi-stipple finish, placed before a 
curved cycloramic background in straw yel- 
low. A 12-foot mechanized scarecrow with 
straw, cornstalks, and pumpkins emphasized 
the autumn theme. The scarecrow had a 
head of plaster and a padded skeleton body 
clothed in a frock suit of coppered cloth. 
(See the lower right hand photograph on 
the following page.) 

Rivaling this display in public acclaim was 
a corner window showing Hattie Carnegie 
formal gowns of regal purple velvet. The 


curved background of the window was 
papered with electro-sheet copper, stained 
with acid. A translucent oiled-silk center 
column filled with gold grapes was spot- 
lighted with red, green, and yellow. The 
floor was strewn with copper discs, as seen 
in the upper right hand photograph on the 
next page. 

Manila roping and columns of 2-inch poles 
made the surprising background theme for 
another corner window, illustrated at. the 
lower left on the following page. This had 
straw yellow set pieces, with cut-out metal 
leaves to suggest autumn. 

An autumn bridal party in slipper satin 
was beautifully shown against a background 
of terra cotta and hangings of translucent 
oiled-silk with copper-colored “Pliofilm.” 

One feature of this special fall series was 
a group of six windows showing contest 
table settings arranged by visiting members 
of the Florists’ Telegraph Delivery Asso- 
ciation, assembled in convention. In this 
series, one had a background of round poles 
in lattice effect, stained cherry red and 
glazed with gold. This is illustrated at the 
left. Another had a _ recessed panel of 
squared wall board sprayed with copper. 

Arbor vitae trees were used as the theme 
to show sports apparel. One of these win- 
dows had a pattern of leaves thrown on the 
background by means of a spotlight. Cop- 
pered hardware wire made a striking setting 
for accessories and millinery. The heads in 
the millinery window were silvered flower 
bowls. ; 

Men’s furnishings and clothing were shown 
against back panels of coppered wall board 
squares, with set pieces, heavily textured col- 
umns, and polished brass and copper fittings. 

As usual, lighting was the finishing touch 
of perfection in Tennent’s fall windows. The 
textured backgrounds were side-lighted with 
colors to bring out interesting variations. 
White spotlights were set on the figures and 
merchandise. This gave brilliant emphasis 
to the fashion story. By day, the metallic 
theme of the thirty windows furnished a 
subdued glow and radiance without the use 
of illumination. 


—Dramatic lighting and the use of metal- 
ized fabrics and materials were used 
throughout the special series of thirty win- 
dows by Malcolm J. B. Tennent, Meier & 
Frank Company, Portland, Ore., as described 
in the article above. The upper photograph 
at the left shows a display in which round 
poles formed a lattice effect. These were 
stained cherry red and glazed with gold. ... 
In the distinctive group seen on the follow- 
ing page, the upper right hand display had 
for its central decoration a huge column of 
oiled silk, filled with gold grapes and spot- 
lighted in red, green, and yellow. The back- 
ground was papered with electro-sheet cop- 
per, stained with acid. . . . In the lower 
right hand display, cut-out trees 18 feet in 
height were used. The scarecrow, !2 feet 
high, was mechanized— 
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Deriod Of Formal Elegance 
For New York Windows 


By KATHLEEN RIVERS 
Worsinger Window Service, New York City 


Gone from the Fifth avenue scene is the 
bizarre and surrealist type of display that 
fairly shrieked for attention a few short 
months ago. In its place a glittering, for- 
mal elegance has swept regally into current 
windows. 

The outstanding display themes are often 
a direct reflection of the current fashion 
trends, and as such remain incidental to the 
merchandise rather than shouting it down. 

Thus with fashion themes borrowed from 
the mauve decade and those stately queens, 
Victoria and Alexandra, there is much 
baroque plaster, flowered wallpaper, and 
velvet and plush drapery to lend the atmos- 
pheric background to the hoop-skirts, furs, 
and feathers so faithfully reproduced in 
today’s styles. 

In this mood of elegance, the small femi- 
nine wares such as jewelry, evening acces- 
sories, and cosmetics are given full recogni- 
tion, often occupying the front stretch of 
windows along the avenue. 

While many recent displays may have 
merited the word spectacular, it could only 
be applied in the sense that they were beau- 
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tifully lighted, colored, or merchandised as 
in the Lord & Taylor corset windows de- 
scribed below. 

“Now ‘At Home’ In Our Windows—Three 
Women, Tete-a-tete—drawn from life by 
Vogue’s Grafstrom’—was the graciously 
worded text with which these new and 
amazingly life-like mannequins made their 
first bow to the public from behind the glass 
of six prestige windows at Saks-Fifth Ave- 
nue, as seen in the first photograph. 

The mannequins, which numbered eighteen 
in all, were made by Lester Gaba and in- 
cluded the three women’s figures shown in 
this window. These conformed to actual 
size 38’s and, with their natural gray-tinged 
hair beautifully coiffed, reflected the poise 
and charm of graceful maturity. 

Further to express the restrained elegance 


—The display at the right was by Sidney 
Ring, Saks-Fifth Avenue; the figures were 
especially designed. . . . Below is a charm- 
ing display by Beaumar Jaimes, Franklin 
Simon's. All windows are described thor- 
oughly in the accompanying article— 
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—Upper display, by Dana O'Clare, Lord & 

Taylor; center, by Tom Hanlon, McCreery's; 

lower, by Dana O'Clare. Complete descrip- 

tions will be found in the accompanying 

article. . . . (All photographs by courtesy 

of Worsinger Window Service, New York 
City) — 


to which the fashions were keyed, Display 
Director Sidney Ring replaced the familiar 
swag draperies with the original back- 
grounds of pickled pine, especially refinished 
for this important occasion. With these 
“perfect ladies” posed in small intimate 
groups of three and with the addition of 
some really fine pieces of furniture and 
fresh flowers, they were—to revert to the 
fashion text—“At Home” in every sense of 
the word. 

Divinely lovely in every small, feminine 
detail, this window (second illustration) at 
Franklin Simon’s was one of an eye-appeal- 
ing series in which Display Director Beau- 
mar Jaimes stressed an important tie-up of 
fashions and cosmetics under the heading, 
“Complexion colors for your own basic type 
in harmony with Elizabeth Arden’s new 
make-ups keyed to United Dyed Couturier 
Colors.” 

Exquisitely moulded papier mache masks 
measuring fully 7 feet high, by Ruth Cope- 
land, were used on the backgrounds—each 
one representing a specific type of beauty to 
which the make-up, costumes, and back- 
ground color were blended. 

For this display a particularly lovely color 
scheme was used—the head with its white 
paper coiffure dressed with pale pink flowers 
in sculptured relief against a backwall of 
soft blue; the make-up was in vivid “Cycl- 
amen” especially prescribed “for silver hair.” 

White ribbons from beneath the head rip- 
pled out on the floor to enclose the make-up 
and accessory trim grouped around another 
of the giant pink blossoms. The show card 
concealed a hooded spotlight which cast a 
theatrical rose-colored light on the mask 
while overhead “spots” dramatized the pink 
and hyacinth costumes which formed an in- 
tegral part of the color scheme. The manne- 
quins were especially refinished to blend 
with the masks as a final extra detail in this 
series. 

With that widely recognized flair for pre- 
senting sound merchandising displays in al- 
most fantastically lovely settings, Display 
Director Dana O’Clare devoted nine Lord & 
Taylor windows to the first all-corset pro- 
motion ever seen on Fifth avenue. All the 
windows were done in individual color 
schemes of pink, blue, violet, or bridal white 
—with the single exception of the display 
Shown here where, for all-black merchan- 
dise, the setting was done in a chartreuse 
tone. 

Swirling lengths of pale green chiffon and 
tulle swept across the window, artfully veil- 
ing the papier mache torso of the mannequin 
tising from a froth of lacy corsets and 
Plumes strewn over an oval platform 
Swathed in green velvet. Golden light 
diffused over the figure from the pale green 
hollow cylinder poised above it, festooned 
with drapery and plumes. 

The novel feature of the entire series— 
and one that captured the imagination of the 
Spectators—was the manner in which the 

[Continued on page 47] 
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Large or small, most companies feel the 
need of bedecking the exterioer of their build- 
ings in holly and fir when the holiday season 
rolls around each year. It has become a 
part of the Christmas tradition and apart 
from a change in the stores’ customary 
facades which is usually most welcome, 
such exterior decorations contribute their 
share toward putting shoppers in a buying 
mood. 

While elaborate trims of this nature can 
cost a considerable sum, it is possible to 
give the store front a holiday atmosphere 
without a great deal of expenditure in either 
time or money. For example, The Fair 
Store, Flint, Mich., installed a neat and at- 
tractive neon Christmas tree two and one- 
half stories high on a very limited budget, 
as illustrated at the right. The Fair found 
that a local sign company had enough short 
pieces of neon tubing, salvaged from other 
signs, for this purpose. The triangle was 
25 feet high with a 16-foot base. It was 
built in three sections of wall board and 1 
by 4-inch framework. It was painted a 
gloss-white, while the letters were cut of 
wall board and enameled red. A 4-inch red 
strip was painted under each length of tub- 
ing. The candles on each side were 16 
inches in diameter, one 14 feet high and the 
other 13 feet. They were of tin, painted red, 
and each had a 300-watt bulb. 

E. L. Ferguson, display manager, The 
Fashion, Columbus, Ohio, designed the 
Christmas exterior display seen in the next 
picture on this page. The gift-train ex- 
tended over a span ‘of 60 feet. All wheels 
were in motion, while Santa Claus rang the 
engine bell and waved his arm from the cab. 
Wall board was used for the construction. 

One of the most beautiful and elaborate 
Christmas exterior trims used anywhere last 
year was that created for the State Auto- 
mobile Mutual Insurance Company building, 
Columbus, Ohio, by the J. W. Thompson 
Company of the same city. It is estimated 
that several million people saw the animated 
scenes from the stories of Charles Dickens 


DISPLAY WORLD 


Holiday Exterior Irims 





which furnished the motif for the trim. The 
familiar characters were brought to life 
through the use of motion and_ color. 
A detail of fifteen policemen was necessary 
to keep traffic in motion past the building. 

Beginning at the east end of the building, 
the two Cherrybell brothers—those delight- 
ful schemers from “Nicholas Nickleby’— 
stood shaking their heads in glee over some 
plot they had just perpetrated. Then came 
Caleb Plummer and Old Tackleton, both 
carrying canes and raising them from time 
to time as they conversed. Next was Little 
Nell and her grandfather, with the girl 
carrying a wicker bird cage which she swung 
back and forth as she walked. She was fol- 
lowed by David and Miss Betsey from 
“David Copperfield,” and by Pip and The 
Soldier—the former waving his hand and 
the soldier saluting. These were followed 
by the heroine from “A Tale of Two Cities.” 

On the corner of the building stood a beau- 
tiful church, with art glass windows. Bells 
could be seen tolling in the tower, while the 
lights on the interior wavered as if from 
candle illumination. Here in the church am- 
plified chime music was reproduced, which as 
it reached its end, faded away. The lighting 
showing the moving bells also diminished, 
while the lights in the church gleamed 
brighter to show a quartette, in black and 
white robes, flanked by a piano and organ. 
Then organ music broke forth while the 
choir stepped to a concealed microphone and 
sang Christmas carols. 

After a five-minute musical program the 
church lights faded, while ai! the other light- 
ing on the building gradually dimmed from 
the white of day to the gold and red of eve- 
ning. Stars became bright and blinked in 
the “sky,” while blue light was cast upon 
the thousand pine trees which were sprayed 
in white oil color and dusted with diamond 
dust. Then on the west end of the building 
appeared one of the three spirits which came 
to Old Scrooge. This was the Spirit of the 
Past, raising its hand as if beckoning to 
Scrooge. The Spirit of the Present followed, 
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wearing a robe of green and crowned with 
holly. He moved his staff as he talked. 
Then came the Spirit of the Future, the 
ghastly figure in black, with bony hands and 
an eerie green glow coming from his eyes, 
before whom Scrooge cowered, rubbing his 
hands in terror and nodding his head in sub- 
jection, while beside him stood the ghost of 
Jacob Marley, his former partner, holding 
his clanking chain of cash boxes, ledgers, 
and the like. 

Next to this group and riding in a car- 
riage were Oliver, Rose, and the Doctor, 
while behind them trotted the Artful Dodger 
as if trying to keep up with the carriage. 
The horses legs and the cart wheels were in 
motion. 

Then came the most beloved group of all 
Dickens’ characters—Tiny Tim  on_ the 
shoulders of his father, Bob Cratchitt, and 
Mrs. Cratchitt—all standing before their 
tiny cottage, while Mrs. Cratchitt waved a 
big wooden spoon and Tim wielded his little 
crutch. 

The entire program was put on in exact 
timing, synchronized with the aid of two 
electric split-second clocks. After the rou- 
tine of the program had been completed the 
lights faded and an announcer took over 
the microphone to give a description of the 
characters. As he spoke, a 200-watt spot- 
light was thrown on the figure being de- 
scribed, until finally all the characters had 
been illuminated. 

Then the white flood lights were suddenly 
extinguished and the corps of electricians 
ran through the complete lighting changes 


—Ranging from exterior displays of very low 
cost, as depicted in the illustration of The 
Fair Store, Flint, Mich., to the more elab- 
orate and expensive ones shown on the 
opposite page, these photographs are excel- 
lent examples of what can be done at each 
extreme to give the building front a holiday 

.atmosphere— 
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—The State Automobile Mutual Insurance 
Company, Columbus, Ohio, used a display 
last year which was viewed by several mil- 
lion people, according to estimates. Fifteen 
policemen were required to keep traffic in 


circulation while the animation of the dis- 
play was in action. A complete description 


of the action, construction, and lighting is 
given in the article— 


again. At the end of this routine, however, 
by way of variety, a soloist appeared at the 
microphone. 

The total program required one-half hour 
from start to finish. The following staff was 
necessary to handle the display each eve- 
ning; a supervisor, two amplifying techni- 
cians, one master stage electrician with two 
assistants, organist, pianist, quartette, and 
soloist. In addition a monitor coordinated 
the outlying stations of the inter-communi- 
cating system, this consisting of five units 
placed at various vantage points at an 
average distance of 500 feet from the build- 
ing. From these points he could talk to both 
the head electrician and the sound man, tell- 
ing them when the lighting effects were not 
right, the sound too loud or too soft, and 
giving a description of the spectators’ reac- 
tion to the changes. 

Some idea of the materials and time used 
in this huge undertaking can be gained from 
the fact that 4,200 work-hours were required 
to build the display, contributed by artists, 
carpenters, electricians, painters, decorators, 
and laborers. High tension wires with 100- 
kilowatt transformers were run to the roof 
of the building. Twenty-eight flasher units, 
sixteen large dimmer boards, 8,000 light out- 
lets, thirty motors, and over fifteen miles 
of electric wiring were some of the items. 

Among the improvements registered over 
the State Automobile Mutual Insurance 
Company’s exhibit of the preceding year was 
the use of %-inch fir plywood, this requir- 
ing no framing when the figures were cut 
out, and the use of %-inch cable with 
counter-balances to animate the characters. 
The last idea came from J. W. Thompson, 
who conceived it while watching an oil well 
in operation. This one feature eliminated 
building tracks, push rods, and the attend- 
ant trouble occasioned when ice and snow 
coats that type of equipment. Another im- 
provement was the use of a glass-enclosed 
studio for the singers and instruments. 

A large neon sign, formerly on the front 
of the building, was entirely removed so that 
it would not detract from the effect of the 
display. 

So successful was this spectacle and so 
large was the amount of good will it brought 
the company, that plans for the 1938 display 
Were completed as early as the end of July. 

Christmas decorations last year on the 
Public Service terminal building, Newark, 
N. J, were illuminated by 7,600 lights in 
Various colors. “Season’s Greetings” was in 
letters 4 feet high. The five candles which 
fanged from 12 to 50 feet in height used a 
total of 284 lights, and their flames another 
267. The border was done in gold lights, 
While that along the second floor ledge was 
in blue. 





























Everywhere throughout the length and 
breadth of the land kindly disposed people 
will soon be faring forth in quest of the 
elusive gift commodity, or will be contem- 
plating such excursions at no distant day. 

The annual return of the great Yuletide 
holiday with its wealth of benevolent senti- 
ment and its infectious good cheer is begin- 
ning to loom large on the horizon of our 
display thoughts and the spirit of giving 
will soon be abroad. This spirit is going to 
increase in a sort of geometric ratio every 
day, and the hours are large with possi- 
bilities for every up-to-date dealer. Wise 
is he who is alert, fully persuaded in his own 
mind and emphatically on the job with mer- 
chandise and methods suited to the time and 
occasion. 

Happily the time has come when altruistic 
sentiment is tempered with practical judg- 
ment and selections for gift purposes are 
more in keeping with the every-day tastes 
and needs of matter-of-fact folk. Nowa- 
days the acceptable gift is the thing—and 
by an acceptable gift I mean a practical, 
serviceable, sensible gift, appropriate and 
stylish in design, reliable in material and 
finish and, withal, reasonable in price. As- 
suredly these are harvest days for the dealer. 

Christmas displays are always bright and 
colorful. This is a condition that applies 
not to one type of store but to practically 
all stores, therefore it will be up-to the dealer 
and display manager to see that the Christ- 
mas displays for windows, interior, and also 
the exterior of the store are planned well in 
advance this year. Ordinary displays with a 
few wreaths and garlands placed here and 
there don’t go these times. There must be 
some attractive idea injected into the setting. 
On the other hand don’t forget utility and 
space for showing the merchandise to ad- 
vantage. 

There is no end of attractive decorative 
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Christmas Trims 


By G. ALVIN SMITH 
Display Specialist, New York City 





display materials and units now on the mar- 
ket for Christmas decorations, therefore the 
little fellow—if he is willing to spend a rea- 
sonable amount—should not have any great 
difficulty in executing settings and decora- 
tions that will create the proper Yuletide 
atmosphere. 


Column decorations are a big factor at 
Christmas time, so I am suggesting one in 
the first sketch that should do the trick. 
It can be used on a round or square column. 
A narrow wooden strip painted the same 
color as the column will have to be used 
as a basis to which the cut-out unit may 
be attached with nails. These wooden strips 
will have to be wired to the columns. They 
can be concealed by covering them with a 
band of ribbon or fancy paper or cardboard. 
The entire decorative design is to be cut 
from wall board and then painted on both 
sides in very bright colors. Note the star 
and pendant attached to the side of the col- 
umn. The star can be one that you can 
light from the inside. This treatment pro- 
vides a very pleasing note for the decora- 
tions. 

For the dealer and display manager who 
desire a setting for showing the smaller 
wares the second drawing shows an effective 
treatment that does not cost much. I will 
explain how to construct the large semi- 
crescent shaped unit which forms the main 
portion of the background. This is made by 
cutting it frem two pieces of wall board, 
which are applied to a wooden framework 
in two sections. The two sections are then 
fastened together so that the seam is hidden 
by the garland which comes down to the 
top of the conical tree. At each side where 
stars are shown this part is cut out and 
then backed up with a transparent or trans- 
lucent material. The stars, which can be 
silver or gold, are then applied to same with 
rubber cement. By placing lights on the 
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back of the center panel so that they reflect 
out to each side you can secure a very beau- 
tiful and soft effect. The center which is 
solid wall board can then be treated as fol- 
lows: 

Cover with a suitable material, or paint. 
The holly garlands are then brought down 
over it in the positions shown. Placed in 
front of this and resting on the low platform 
is the conical, holly-covered tree, which is 
made over a wire framework. The frame- 
work is covered with a material such as silk 
or tarlatan which provides a basis to which 
the holly leaves and berries are attached. 
3y placing several tubular shaped lights in- 
side by attaching same to the wooden dowel 


-running up through the tree to act as a trunk 


you have a setting that is beautiful, espe- 
cially at night. The remainder of the set 
consists of two curved sections placed in 
back of the double-deck plateaux which rest 
on the floor and which are made from white 
pine boards painted or covered with mate- 
rial. Be sure that you have a harmonizing 
floor covering. 

Information booths are big factors in most 
all of the larger stores at Christmas time, 
therefore I am presenting an idea that may 
solve your problem. <A substantial column 


—A narrow wooden strip on each side of 
the column supports the reindeer cutouts 
in the holiday column decoration shown 
above. The star on the pendant should be 
made of translucent material, lighted from 
within. . . . The second drawing is for a 
setting that is very effective, but relatively 
inexpensive. The background bearing the 
silver or gold stars is to be cut out on 
backed up by translucent material, with in- 
direct illumination. The garlands are of 
holly— 
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at each side in decorative effect acts as a 
support to which a curved background is 
attached. The wall board valance at the top, 
bearing the wording “Information Booth,” 
completes the circular-shaped top, which in 
turn is covered over with a wall board disc 
containing a wooden framework on the upper 
side. This makes it solid and forms a basis 
to which the bell and decorations are at- 
tached. Lights can be placed in the top 
and also in the bell so as to throw the light 
down onto the person who is in the booth. 
The counter is a half-circle with shelves on 
the inside for storing literature, etc. The 
manner in which this booth is designed 
makes it necessary to place it against the 
wall. If you wish to place it directly in the 
center of the main aisle you can leave the 
back open, provide for columns to support 
it and complete the circular shape of the 
counter. 

The fourth sketch presents an idea for a 
sales booth to be placed in the center aisle 
or in any part of the store you may see fit 
to use it. It is rectangular in shape with 
the ends rounded off, and the base stepped in 
about 3 inches to prevent customers marring 
the base with the tips of their shoes. This 
unit can be placed around a column or 
placed in an open space. Shadowboxes with 
shelves can be placed as shown. The ends 
are finished with curved shelves exposed. 
This treatment makes an excellent provision 
for displaying the merchandise. Special mer- 
chandise can be shown here each day. At- 
tention is directed to the small floor plan 
sketch of this unit, illustrated at the top of 
this page. Appropriate Christmas decora- 
tions can be placed as you see fit. 





Saks Display Features 

Lloyd Mannequins 

Considerable interest was recently shown 
by New Yorkers in a Saks-Fifth Avenue 
display in which eighteen Lester Gaba man- 
nequins were featured. Particular attention 
was called to the figures by a local news- 
paper columnist, who commented : “Gone, the 
big-appling hoyden; the sooty-lashed, get- 
your-man hussy with hair in a page boy 
clutch about the throat. Instead, a lady has 
appeared. These eighteen are richly dressed. 
They stand in natural attitudes—the proud- 
est creatures on Fifth avenue.” 

The mannequins are distributed by the 
Lloyd Display Equipment Company, 500 
Seventh avenue, New York City. 


—A substantial column at each side serves 
to support the curved valance bearing the 
words "Information Booth." A light con- 
cealed in the bell will throw a beam of 
light on the person occupying the booth. 
-.. A special sales booth for gift mer- 
chandise is illustrated in the drawing at the 
tight, for which a floor plan is shown above. 
Shadowboxes with shelves are placed as 
shown— 
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Kay Displays Issues 
Interesting Manual 

Kay Displays, Inc., has published a forty- 
page manual, “Planning, Producing Dis- 
plays.” It is a result of ten years’ work on 
behalf of leading national advertisers. The 
chapters are compact, informative, and cover 
specific topics such as, where to put dis- 
plays for best results; rating dealers and 
budget display advertising proportionately ; 
pre-testing displays; insuring coverage of 
Class A and Class B dealers. While the 
supply lasts, copies will be sent gratis to 
advertising managers and sales executives 
who write for it to the company’s offices at 
230 Park avenue, New York City. 





Christmas Suggestions 
In New Booklet 

Municipal Christmas decorations fash- 
ioned of “Cel-O-Glass,’ a translucent plas- 
tic-covered wire mesh, are described in a 
new booklet just issued by the du Pont 
Company, Wilmington, Del. Holiday ef- 
fects erected along the streets of several 
large cities are pictured. A number of sug- 
gestions and construction details are in- 
cluded. 





Degen Made Sales Manager 
For Chicago Cardboard 


C. L. Griffis, president, Chicago Cardboard 
Company, Chicago, Ill., announces the ap- 
pointment of Martin H. Degen as sales man- 
ager of the company. Degen is widely 
known among displaymen, having been sales 
representative for many years in the East, 
Southwest and Pacific coast territories. 


Thayer & Chandler Catalogue 
Now Ready For Distribution 

A new catalogue covering the firm’s com- 
plete iine of airbrushes and related equip- 
ment has just been produced by Thayer & 
Chandler, 910 West Van Buren street, Chi- 
cago. A copy will be sent on request to the 
firm. 
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"Snow" Application Process 
Announced By Greggory 

Greggory, Inc., 10 East Kinzie street, Chi- 
cago, has announced the perfection of a 
process whereby the company can apply 
glistening artificial snow to all the firm’s 
color-processed panels, thus creating the illu- 
sion of depth or a third dimension. 

This process is the basic factor behind 
Greggory’s “Snowy Cloth,” which is fast 
gaining recognition in the display field for 
its versatility. This fabric has a surface 
covered with small “snow” particles which 
catch and reflect the light. 

Greggory has prepared a twenty-four-page 
Christmas booklet, listing all of the firm’s 
newest ideas, which can be obtained by a 
request directed to the address given above. 
A full production schedule is now in force 
to turn out a most complete line of Christ- 
mas and holiday items. 
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Animated foy Displays 
Have Universal Appeal 
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By S. G. COWLES “M 
Lewis's, Ltd., Liverpool, England i 
mo 

In displaying toys, one is really presenting ( 
them to two widely separated age groups: tha 
first, but not foremost, to children; second, bac 
and most important, to adults. pea 
Every child is naturally attracted by al- of 
most any group of toys. But ordinarily the of 
child does not control the purchasing, and wo 
hence the toy display to be successful must = 
have adult appeal as well. Fortunately the this 
two groups can be readily attracted by the ~ 
same thing—action, no matter if it be very col 
slight. ; f 
But a window heaped high with toys and inch 
replete with animation still is not a display a 
of high selling capacity. On the contrary, = 
the jumble makes it most difficult to hold ceil 
the attention. Perhaps this is the most com- feet 
mon fault of toy displays. If, instead, a = 
series of windows can be devoted to toys This 
and merchandise of the same type used in oe 
each display—with action added—then one -? 


has the best kind of sales window. 





Perhaps a group of toy displays which a 
were the talk of Liverpool last year will _M 
serve as an example. The object of this = 
series was to display a representative selec- empl 
tion of the actual merchandise and at the sloge 
same time to attract the public to the large The 
sixth floor toy fair. top, 

Wheel toys were shown before a “back whic 
drop” depicting the “Hotel Splendide.” The il 


hotel and roadway were constructed of fir th 
plywood, “SX” board, and battening. The Sy 


hotel exterior was of plaster, stippled, and of th 
ai : atti fir pl 
painted a shade of peach. The entrance was h 
floodlit from each side. =e 
moul 


The rostrum on which the roadway ran A 
‘ : fl n 
contained an electric motor which gave 








movement by means of a metal arm to both came 
the motor car and the policeman, who was cloth 
especially dressed for this display. The lat- re 
ter moved his arm to give the impression that kee 
he was directing traffic. The palms were : - 
in silver and green. The roadway was fin- gg 
ished in terra cotta. ots 
The display of “Meccano” construction out- i 1 
fits was presented, appropriately enough, be- = 
fore a background showing busy Merseyside. he 
This was in graduated shades of deep blue. ae 
In front of the background was an exact re- a 


production in wall board of the waterfront “gi 
at Liverpool with its Liver buildings, as st 






Cunard-White Star offices, etc. The wit- - 0 
dows of the buildings were cut out and illu- : otog 
minated from behind. ‘ _ 
The river was made of green “ripple wie I 
hidden 

—Lewis's, Ltd., follows a plan in displaying board. 
toys which could be used with good 9 inche 
effect by many stores now making a practice to cart 
of heaping windows full of unrelated play- ot the 
things. A series of windows is devoted to velvet. 
this one form of merchandise, each window balcony 
containing toys of only one type. Each dis- posed « 





play is also animated— 
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—Natural settings feature these toy win- 

dows, and humor is added wherever possible 

as may be seen in the second illustration. 

Construction material in each case con- 

sisted of wall board, fir plywood, paint, and 
wood stripping— 


glass and was lighted from below. The 
“Meccano” boats and other river craft were 
placed on the glass in natural positions. The 
autogyro, crane, etc., were actual working 
models and were completely animated. 

One of the most impressive windows was 
that featuring toy soldiers and forts. The 
background was in tones graduated from 
peach to purple. About 2 inches in front 
of this ran a second backcloth. The keels 
of the two yachts were riveted on to this 
from the rear and were moved by an electric 
motor to give a rocking effect. In front of 
this background were placed the papier 
mache rocks and landscape. These were 
colored in blues, greens, and gray. 

The rocks had grooves or roads about 1 
inch wide, along which were arrayed soldiers 
—infantry, cavalry, and artillery of all na- 
tionalities. Each road led to a fort. On the 
ceiling was fastened an oval track about 9 
feet in length by 2 feet, 6 inches, and to this 
was attached an ordinary curtain railway. 
This carried runners which were continually 
in motion along the oval, animated by means 
of an electric motor. Suspended from the 
moving runners, by invisible thread, were 
toy airplanes. 

Mechanical toys were assigned a window 
in which huge cog wheels of various sizes 
emphasized the nature of the devices. The 
slogan was “The shape of things to go.” 
The backcloth was in tones of blue at the 
top, grading down to white at the floor, 
which was covered with blue fabric. The 
cog wheels in the center of the display were 
mounted on a concealed turntable, and thus 
the entire unit revolved. The construction 
of the wheels, pullies, etc., was of 34-inch 
fir plywood and thin ply which was bent to 
shape. The uprights were of 24-inch round 
moulding. All units were painted silver. 

An amusing display was that of the big 
game hunter among his captives. The back- 
cloth was graduated in tone from ivory to 
orange. The winding runway, 12 inches 
wide, for the animals wound downward from 
a height about 5 feet from the floor. The 
hunter was in plastic relief. Both he and 
the palm tree on which his hand rested 
rocked on a base which was animated by an 
electric motor. 

The palms and leaves (in green and 
Orange) were made of wall board, as were 
the cages for the animals. The cage bars 
were of half-round silver moulding. 

A stage setting was constructed for a win- 
dow of dolls. This display, seen in the last 
Photograph on this page, was built of wall 
board, 2 by 1 inch battening, and thin fir 
Plywood. The fixtures in the foreground 
were lighted with strip-lights, 254 mm. long, 
hidden from view by small paneis of wall 
board. The auditorium floor was sunk about 
inches and small forms were placed thereon 
'o carry the doll “audience.” The cappings 
of the theatre balconies were covered in blue 
velvet. The small running motif around the 
balcony was cut out, silvered, and super-im- 
posed on the pink-painted balcony faces. 
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Display Studic Problems 


Whether the Christmas display is to have 
the old-fashioned theme or the modern one, 
many trick arrangements may be accom- 
plished by the display studio in order to 
present an interesting feature. Designers 
should familiarize themselves with the many 
modern materials and the methods of their 
use to obtain that atmosphere in design so 
necessary to create intelligent ideas that 
result in sure-fire attention getters. No 
other season of the year offers design and 
construction departments such a full freedom 
of creative spirit as the Christmas season. 
Materials, in ail their modern form, have 
become of increasing importance; the fab- 
ricating of them becomes more tricky than 
ever. 

“Twas the Night Before Christmas,’ and 
an old-fashioned Christmas, too, at Shillito’s, 
Cincinnati, last year. William Arinow, dis- 
play director, planned the window display 
which we are picturing at the lower left 
and discussing in this summary of Christmas 
display effects; it is one which we present 
as an outstanding example of the application 
of dramatic lighting, in subdued tones and 
shadows, to novel construction. 

This Shillito feature of the 1937 Christ- 
mas season, as an example, demonstrates 
the result of many fabrication tricks which 
are worthy of explanation. In this display 
the eye first catches the huge fireplace repro- 
duction, with its accompanying old-fashioned 
mantel. The stone effect produced for this 
unit was so realistic that the “fake” could 
not be detected without close inspection. 
‘The “stones” were formed of blocks of wood, 
1 inch thick, hewed and shaped with a draw- 
ing knife to resemble the irregular field 
‘stone shape desired for the set-up. The sur- 
face texture was executed with plastic pig- 
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Il. TRICKS FOR CHRISTMAS EFFECTS 


By HOWARD WILLIAMS, President, 
Co-Operative Displays, Inc., Cincinnati 


ment material, and desired colors were 
brushed on in an irregular but smooth man- 
ner, after the “stones” were assembled. Thus 
an effect of depth and the appearance of 
laid-up stone was attained. 

The structure to which these hand-hewn 
“stones” were fastened was of white pine 
lumber, covered with %-inch plywood. It 
was assembled in sections, for ease of hand- 
ling. The entire unit was 20 feet long, 8 
feet high, and 3 feet deep. The location of 
each “stone” was carefully planned, in much 
the same manner as is done in the laying 
of an actual stone fireplace. The tile hearth 
and fire brick lining were made of composi- 
tion board cut into blocks, nailed to the 
plywood, and painted. 

The mantel piece or shelf board at the 
top and the book shelves at the sides were 
made of white pine lumber, brushed with a 
rotary power wire brush and stained to give 
the appearance of age. When the unit was 
completely assembled it was given more “age” 
appearance by spraying with a very dark 
brown and black lacquer. This treatment 
was particularly emphasized around the fire 
pit, to make it appear as though smoke and 
soot had left their marks of time. 

The lighting of the fireplace was ingen- 
iously handled. Two wood discs, connected 
by alternate bands of red, yellow, and orange 
cellophane, with two light bulbs installed in 
the center of the cylinder thus formed, re- 
volved continuously around the light source 
behind the huge Yule logs. This arrange- 
ment produced rising bands of variegated 
colors, simulating flame reflection against 
the fire brick. Giant andirons, characteristic 


of the early American period, were properly 
placed at the front of the hearth and held 
the logs in position. 


The ball top of the 
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andirons was of a tin sphere, of the type 
used for geographic globes, finished in 
bronze and attached to the wood base re- 
plicas. And so by the use of a little ingenui- 
ty and a quantity of imagination, was created 
the atmosphere of the welcoming warmth of 
a fireplace in the Christmas celebration of 
days gone by. It naturally followed that the 
public Christmas spirit was stimulated, and 
when this is done a buying impetus falls in 
line. 

Simple panels and bases, properly treated 
for the Christmas display motif, may be 
used to supplement a special display such as 
this. Color, shape, decoration, and copy, 
coupled with a clever merchandise arrange- 
ment properly connecting these auxiliary 
pieces with the main feature, cannot fail to 
carry on the spirit of buying. 

In last month’s article, we mentioned the 


—Above is a suggested construction sketch 
for either round or half-round candles. Par- 
affine, melted and allowed to run down the 
candle sides, gives an effect of naturalness. 
For unlighted candles, a wick of white 
drapery rope can be used. .. . At the left 
is a corner window display by William 
Arinow, Shillito's, Cincinnati, in which a re- 
markably exact reproduction of a field-stone 
fireplace was used. In reality the “stones” 
were of wood. Complete directions for mak- 
ing such a setting are given in the accom- 
panying article— 
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—Construction steps in the manufacture of 
an illuminated Christmas tree holder are 
shown in the drawing below. Materials re- 
quired: a pieee of old gas pipe; automobile 
headlight reflector; socket; bulb; several 
feet of electric wire, and a wooden box. ... 
The third article in this series dealing with 
practical studio problems will appear in the 
November issue. By Albert Bliss, president, 
Bliss Display, New York City, it will discuss 
in detail how the Bliss organization met 
and overcame a serious problem— 


announcement of a new composition board 
material, in curved and flat sheets with a 
variety of colors. In this writing, we feel 
that we should devote some thought and ex- 
planation to this material, since it is an 
excellent medium to work with for variety in 
Christmas displays. The curved sections are 
half circle columns, 8 feet high, available 
in various diameters. Standard size sheets, 
4 feet by 8 feet, in two color combinations, 
i.e, a different color on each side, of the 
same finish texture as the half cylinder coi- 
umns, are also to be had. Through the use 
of pilaster clamping strips of wood (similar 
to regular moulding) with hidden thumb- 
screw fasteners, assembly of the flat sheets 
and the column pieces may be made without 
marring and without the use of nails. This 
assembly is quick and preserves the material 
for re-use. 

Candle replicas, either miniature or giant, 
are naturally an appropriate Christmas dis- 
play item, and in giant size they may be 
easily pre-fabricated with this curved com- 
position board material, as well as with 
many other wall boards or ply wood. First, 
a wood block is necessary to close the top, 
and then paraffine can be poured over it 
and permitted to run down the sides for the 
candle-drip effect (see Sketch “A”). If a 
flame is desired, it can be obtained through 
the use of orange or red crepe paper. If 
an illuminated flame is wanted, any type of 
translucent and non-inflammable material, 
properly shaped around a light bulb, can be 
utilized. For unlighted candles, a piece of 
white drapery rope will serve for a wick. 
A distinctively adapted material, which may 
be used for light diffusion in the arrange- 
ment of Christmas stars, candles, and other 
designs employing illumination, is  cello- 
phane-impregnated fly-screen, available in 
rolls of standard widths. This material may 
be cut, rolled, folded, or painted to suit the 
job at hand. 

Christmas trees, either natural or artificial, 
may be painted in almost any color with the 
simplest of paint spray equipment. This has 


even been accomplished with a common 
liquid hand-spray. 
A novel illuminated tree holder (see 


Sketch “B”) may be produced with the aid 
ota piece of old gas pipe, an automobile 
headlight reflector, a socket, bulb, and a few 


leet of electric wire, assembled in a wood 


box, First, cut a hole in the wood box (1), 
‘lightly smaller than the outer rim of the 
reflector. Next, cut out the back of the re- 
lector (2) sufficiently to insert the neck of 
4 100-watt bulb through the hole. Fasten 
the reflector to the box, with the bowl ex- 
tending down into the box (3). Mount an 
electric socket on a piece of wood and fasten 
tt mside the box (4), immediately back of 
the reflector, so that the socket will be 
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directly behind the hole in the reflector. This 
will allow the 100-watt bulb to be screwed 
into the socket from the front or inside of 
the reflector when finished. Next, cut the 
piece of gas pipe (5) (which should be about 
15 or 18 inches long and 1 inch or larger 
inside diameter) lengthwise at its diameter 
for a length about 2 inches more than the 
radius of the reflector. Repeat this on the 
diameter at right angles to the one just cut. 
You will then have four “legs” which can 
be bent out at right angles (6) to the re- 
maining uncut pipe and four legs to straddle 
the reflector four ways. Drill holes in the 
ends of each of these legs, and they can be 
nailed or screwed to the box. Wire the 
socket, place the tree in that portion of uncut 
pipe which is now projecting upward, screw 
in the bulb and your illuminated tree holder 
is complete. If the weight of the tree seems 
to make the unit top-heavy, some type of 
weight material may be placed in the bottom 
of the box. 

Santa Claus, dwarfs, reindeer, and other 
fantastic figures and shapes—always popular 
for Christmas displays—can best be made 
of papier mache. This involves moulding 
and casting with paper pulp or building up 
coverings over special forms or understruc- 
tures. Animation is a very desirable feature 
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in figures of this nature but, of course, it 
involves an added expenditure. 

The problems of the displayman during the 
Christmas holiday season are indeed com- 
plex and many, but they should be met with 
that same measure of fortitude that the suc- 
cessful culmination of his efforts requires in 
his everyday display problems. The spirit of 
display stirs the urge to buy and own and 
the displayman should bask in the satisfaction 
of having stimulated this spirit in no uncer- 
tain manner through the creative opportuni- 
ties at his disposal. 


Heizer, Schube Win 
Local Contest 
Twenty-three Cincinnati retail firms re- 
cently competed in a window display contest 
sponsored by the Cincinnati Symphony Or- 
chestra committee. Entrants were required 
to have a tie-up with the local campaign to 
further the sale of symphony tickets. First 
prize—a silver cup—in the Class “A” divi- 
sion went to Del Heizer, Mabley & Carew 
Company. H. & S. Pogue Company and Roll- 
man & Son Company placed second and third, 
respectively. In Class “B,” a silver trophy 
was awarded to Earl Schube, The La Mode. 
The L. M. Prince Company was second, 


followed by Crain-Sheppard. 
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Dramatic New Ihird Floor 
For Lord & Taylor 


When one steps from the elevators into 
Lord and Taylor’s new third floor, one has 
an instinctive feeling of being part of a 
dramatic and glamorous spectacle. Perhaps 
it is because of something a bit daring 
about the intense colors of green, purple, 
Gaugin pink, and cerulean blue of the chairs 
and couches spotted against the neutral 
backgrounds; whatever it is, the spectator 
is at once uplifted and excited. 

Problems of illumination, new ideas in 
store fixtures, display, and space arrange- 
ments have been solved in clever and origi- 
nal ways. One notes such features as plaster 
niches with suspended shelves holding spot- 
lighted mannequins elevated some 2 feet 
above the floor level; great ovals of indirect 
light; the manner in which the accordion- 
like recession of the niches along the walls 
of the dress salon leads one on and finally 
introduces the vibrant tones of the Little 
Salon decorated in blue-violet and mauve- 





By VIVIAN VORSANGER 
New York City 


pink. The unique space arrangements give 
an air of exclusive intimacy and the manne- 
quins with their “Lucite” hair in white, 
black, cerise, and purple are intriguing. 

The opening of the new third floor is part 
of a modernization program initiated about a 
year ago by this famous New York City 
store under the direction of Raymond Loewy, 
industrial designer, and is based on a plan 
for the complete remodeling of the entire 
store. 

The new third floor is surely the most 
spectacular. A fashion floor which houses 
suck departments as dresses, a Little Salon, 
Bride’s Shop, furs, coats and suits, and mil- 
linery, it lends itself to original, modern 
treatment. Otrillo gray is used as a back- 
ground for the entire floor and each depart- 
ment has its own color scheme. All furni- 
ture and fixtures are of special custom de- 
sign by the Loewy organization. 

The approach to the selling floor is a wide, 


brilliant and spacious corridor that undoubt- 
edly constitutes a revolution in interior store 
display. All general lighting has been elim- 
inated from this aisle and one is com- 
pellingly drawn to the series of huge iiiumi- 
nated display sections lining both sides oi 
the corridor. One has a‘sense of being in 
a theatre when viewing these stage-like set- 
tings. 

The general problem in creating this new 
floor was to provide a spacious selling area 
that would impart an air of elegance, qual- 
ity, and distinction to the merchandise—to 
provide an atmosphere that would appeal to 
chic young women. Today’s customer wants 
to select merchandise in semi-secluded areas, 
and the architectural treatment has been s 
devised as to give a distinct sense of inti- 
macy. Immediately beyond the entrance to 
the dress department, the walls spray out 
in saw-tooth fashion, so that one is greeted 
with an ever-broadening area. In the niches 
created by this treatment there are “stages 
bearing strongly spotlighted mannequins 
These settings form the nucleus of individ- 
ual selling sections. 

Illumination of the floor has been made 


—Directly above is a view of the new coat 
and suit department, with mirrored columns 
extending down to the floor, suspended 
shelves in Gaugin pink, and with spotlighted 
mannequins. The top of platform and ledge 
is of Formica, with the sides of high gloss 
enamel... . At the left is the main corridor 
of the new third floor. All general illumina- 
tion is eliminated so that the brilliant light- 
ing of the displays on either side of the 
corridor is given full play. Each display 
section measures approximately 9 feet long 
by 10 feet in height— 
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FOR LUMINOUS TRANSLUCENT DISPLAYS 


COLUMNS, PEDESTALS, PLATEAUS, PANELS, LEDGES, COVES 
= ) 
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BRIGHT COLORS! 


Lamiluxe is available in a variety of strong 


PASTEL COLORS! 


Soft, eye-pleasing pastel shades to suit 


h 


PRE-PRINTED DESIGNS © PLAIN, PLEATED, FLUTED 


ii 








made bright colors for brilliant back-lighted the time and tempo of every window, 


effects. Also may be had in duotone or counter or aisle display need. The super- 





: two-sided grades, which can be reversed ae tee ie ag cn pt ng translucency of Lamiluxe provides the 
+ and will provide double-life of material. adaptations without backlighting doubly attractive. modern decorator with an inexpensive 
d Easy to airbrush or silk screen process When bachtighted efter dist, te crestive daceswer material with which to achieve new and 
e has unlimited scope for original luminous creations. 

$ Accessories for fabrication are available. Free samples of all grades available upon request. unusual luminous eye-catching effects. 
fr 
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é RHINELANDER PAPER COMPANY 
e 

MILLS AT RHINELANDER, WISCONSIN 






Display Paper Products Co., Chicago , Cleveland Artificial Flower Co., Cleveland . Artists and Display Supply Co., Milwaukee 





20 











It is built 
becomes 
more intense or recedes to give the utmost 


an integral decorative element. 
around the display features and 


in dramatic effect. There is indirect cove 
and recessed lighting, ceiling fixtures, and 
the brilliant spotlighting of display areas. 

Visiting this floor is truly an adventure and 
one comes away with a host of new impres- 
sions. Among the new materials noted are 
highly lacquered tortoise-colored chintz used 
as a frame for niches; sandblasted oak used 
to display furs; cameo miniatures mounted 
on white medallions and used against blue 
walls; whimsical paintings on the pastel 
walls of fitting rooms; a reclining manne- 
quin on a Recamier sofa to give an amusing 
note to the dress department; headdresses of 
mink and ermine on the mannequins at the 
entrance to the fur salon; marble moulding 
bordering a tremendous, lighted mirror, the 
marble motif being repeated in four chair 
frames; a blue velvet sofa placed against a 
window, and large tables of harewood with 
cerise and purple lacquer bases. 

The first picture shows a view in the coat 
and suit department. This department is 
laid out in a fashion similar to the dress 
department, with mirrored columns extend- 
ing down to the floor, suspended shelves in 
Gaugin pink, and spotlighted mannequins. 
The base of the displays becomes a low 
ledge curving around the background walls 
of inverted plaster shingles. Individual 
niches provide individual selling areas and 
the customer finds the low ledge or table a 
convenient spot on which to rest packages. 


—Above, at left, is a scene in the fur sales 
room. Curved opaque glass is used to 
cover the outside window and to form a 
unit with the wall section in which radiation 
louvres are set. . . . At the upper right a 
portion of the dress department is pictured. 
The mannequins are elevated and silhou- 
etted against light gray walls. . . . Part of 
the Bride's Shop:is illustrated in the center 
photograph. Wall sofas are covered in 
gray and green striped fabric, with green 
velvet swags. . . . The picture at the right 
shows the Little Salon. Blue-violet and 
mauve-pink form the rather startling color 
scheme for the wall panels— 
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The top of the platform and ledge is of 
Formica with sides of high-gloss enamel. 
Coats and suits, usually sombre in color, are 
highlighted against Castile red, almond 
green, Gaugin pink, and Havana brown. 
Next is a photograph of the main corridor. 
One steps from the elevators to this main 
aisle, leading to the selling floor. All gen- 
eral illumination has been removed so that 
the brilliant lighting of the series of large 
displays provides a dramatic setting. Each 
display section measures about 9 feet long 
and 10 feet high, with bases of black and 
white marbellized rubber, highly polished. 
Gunmetal mirrored screens are set against 
white walls, while natural oak tables hold 
Venetian glass accessory stands. Because 
of their size, these displays are adapted to 
ensemble selling and from time to time fash- 
ion merchandise will be tied in with other 
departments, such as furniture, lamps, etc. 





At the upper left of this page is a picture 
of the special fur sales room. Here special 
advantage has been taken of an existing arch- 
itectural condition. Curved opaque glass 
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has been used to cover the outside window 
and form a unit with the wall section in 
which radiation louvres are set. The three. 
panel mirror folds up to become a single 
mirror embedded in the wall. 

At the upper right is a view in the dress 
department. Mannequins are elevated and 
silhouetted against light gray walls, while 
the rest of the floor presents a melange oi 
vivid colors. 

The Bride’s Shop is shown in the center 
picture. Circular in shape, it has slender, 
oyster-white columns outlining mirrored 
sections.. An octagonal mirrored column 
stands in the center of the room and three 
built-in wall sofas covered in gray and greet 
striped fabric, with green velvet swags, pro- 
vide comfortable seating arrangements. 

The last illustration shows the Little 
Salon. Blue-violet and mauve-pink combine 
startlingly to make the wall panels in this 
department devoted to imported and custom- 
made merchandise. Stark against violet 
walls are six miniatures on large white plas- 
ter medallions, standing out against the deep 
blue of one of -the panels. 
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«| FOR CHRISTMAS BACKGROUNDS § 
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rf Nodeam isa ready made background. The Christmas 
: red as shown above comes 7'0" wide, in 50 yd. rolls or less. 
Just staple it on, and your Christmas background is finished 





T. M. Reg. App. for 





It costs less than unframed and unpainted wall board and has no seams. 


Nodeam is ideal for covering columns, friezes, large wall areas in the Toy Department and 


case displays. You can use NoSeam for maxing large posters. 


We have a limited stock and would suggest that you place your ordor immediately to insure your 
Christmas supply. 


EimmeaBLISS DISPLAY 


Color Book and Prices on request 


BLISS DISPLAY CORP., 460 W. 34th STREET, N. Y. C. 
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That ever-growing pleasant sound in the 
offing, as of thousands of people chuckling 
to themselves, is probably caused by Sears, 
Roebuck & Co.’s customers as they look 
upon the new series of lively, humorous dis- 
plays recently launched by the big firm. 

The new displays from Sears are literally 
putting the customers “in the aisles”—just 
where they belong. They were designed and 


set up in Sears’ store planning and display 
department, Chicago, national display head- 
quarters for the whole retail system. L. S. 
Janes is head of the department. 


His win- 
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*"Keep Your Customers Happy” 
Say Sears’ Displaymen 


dow director is J. M. Glaser. 

Humor and the use of the light touch are 
not altogether new to display. Neither is 
the use of the cheerful note any new anti- 
dote for customer disinterest. Things like 
it have been tried before but never with 
complete success. Back in ’30, 31, and 32 
business sloganeers came up with “prosperity 
is just around the corner;” bands every- 
where played “Happy Days Are Here Again” 
and cards were circulated bearing the ques- 
tion, “Wasn’t The Depression Awful?” But 
this sort of forced and self-conscious propa- 











ar IN THERE, COACH™ 
-MY OUTFITS FROM Sears 
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ganda back-fired and almost annihilated its 
perpetrators. The public reasoned that if 
things were bad enough to excite such whis- 
tling in the dark then they must be very 
bad indeed, probably worse than originally 
estimated. Result: public disinterest grew 
along with public distrust. 

But the current campaign being advanced 
by Sears is something altogether different, 
It is a deliberate but relaxed effort to en- 
gage attention by reaching out and tapping 
the public’s funny bone lightly but firmly. 

Sears’ displaymen argue that the right 
touch is the light touch and the thing to do is 
keep your customers happy and keep them 
coming back for more of the same. Accord- 
ingly word has gone out to make displays 
light and lively, every one with a laugh in 
it—and every one with a selling hook in it. 

The several pictures are examples of what 
is possible with this kind of approach. They 
should be interesting to any displayman for 
what they do to improve relations between 
the store and shopping public—and that’s the 
point of any good displayman’s job. 

There is nothing very romantic or laugh- 
able about stoves, but Sears got around it 
in this fashion. The gentleman on the back- 
ground is painted in poster style in several 
colors; a big cut-out foot is hooked over 
one corner of the stove. 

If a smile goes a long, long way the radio 
displays are ticketed for a lot of mileage and 
they are also very practical. They’re further 
contributions by Sears to the new humor 
campaign. The alert displayman’s immediate 
job, according to the Sears ‘observers of the 
national scene, is to trade smiles for sales 
and here, they point out, is one way it can 
be done. 

The big cartoon strip across the back- 
ground of the football equipment display is 
processed in several colors on yellow sanitos. 
Note the atmosphere of action in both art 
and headline copy. Substitutes sitting on the 
bench at the right go to prove that the dis- 
playman’s hand can be quicker than the eye. 
Footballs serving as head, eyes, and nose are 
of Poston strips (the same material the copy 
characters are cut from). Blankets, helmets 
and shoes complete the comic allusion. 

The lay-away plan is another of those 
hardy perennials returning every year to 
plague the displayman, calling for something 
new, something different. This year Sears 
scored with the “the old family custom” 
showing squirrels bedding down for the win- 
ter. They are cut out of felt and hold the 
edges of an actual blanket in their paws. 

[Continued on page 42] 


—Sears, Roebuck & Co. believes that the 
light touch in display has a real selling 
power, as evidenced by this group of humor- 
ous displays which are part of a campaign 
along the same line introduced just a short 
time ago. Humor is prevalent in each 
window, but it will be noticed that there is 
emphasis on selling points— 
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Brush. Fingers. Wrist. 
Arm and Eve 


—Figure |. These photographs, posed by Arthur 

Skoler, show how the brush is held for various 

strokes. In the picture above, notice the filling 

of color into the brush, also that it is brushed 

out evenly, giving the tip of the brush a flat, 

even line. The color is not rubbed into the 
heel of the brush— 


One of the most important factors in suc- 
cessful brush lettering is“ continual practice, 
as stressed in preceding articles of this 
series. Practice, among other benefits, 
brings with it the “feel of the brush.” This 
is a sense of familiarity, or a knowledge of 
how much control you have over the brush. 
It is very important that the card writer 
know how a brush should work under all 
conditions in which it will be employed. This 
can only be attained through constant 
practice. 

There are many things which must be al- 
most second-nature in this connection. The 
various sizes of the brush are very im- 
portant; a knowledge of what “feeling of 
swing” a brush has; whether your layout 
calls for one-stroke show card brushes, or 
the longer lettering brushes. You must be 
the master of your brushes. They will work 
perfectly for you if you give them the cor- 
rect guidance, and if you develop the proper 
“feel,” both your control and the brush will 
work in perfect harmony. 

The brush should be held easily at all 
times. This insures favorable conditions for 
the execution of proper swing and stroke. 
You should keep at ease for another reason: 
by pressing too hard, or holding the brush 
too tightly, you tire your fingers and arms 
and stiffen the muscles of both. This causes 
tautness and strain which interfere with your 
steadiness of movement and finally result in 
nerve fatigue and impatience—which is fatal 
to the success of a lettering artist. To elim- 
inate this, exercise your fingers by making 

*Copyright, Arthur E. Skoler, Skoler Institute 


of Lettering and Poster Design; also vice-president, 
Art Sign Company, Inc., Newark. 


By ARTHUR E. SKOLER* 
Newark, N. J. 


sweeps, swings, and strokes on a sheet of 
scrap paper or card. 

When the strokes become too long for the 
fingers to control, then movement of the 
wrist is involved. As these strokes become 


—Figure 2. The side view shows how a brush 


should be held when making horizontal strokes. 

Notice that the hand and fingers are relaxed; 

note what points the hand rests on when letter- 
ing. The brush is held firmly, but gently— 


—Figure 3. How the brush is held, and its posi- 

tion, when making vertical strokes. The points 

that the fingers must rest on while working in 

this position are also shown. The left hand is re- 

laxed, and the thumb is locked inside of the 
front finger— 


longer and longer, the forearm, then the en- 
tire arm, and finally the shoulder become 
involved in the movement. Naturally the 
length of the individual stroke is determined 
by the style of letter used. The greater the 
size, the larger the number of body parts 
used. 

The harmony with which the fingers, wrist, 
and arm work together is a natural gift 


with which we are all endowed, needing 
only constant practice to bring it to per- 
fection. Just as a baby must learn to walk 
and then to run, so must you learn to control 
your arm. As you advance in skill, you 
will observe how this gift of nature can be 
used with absolute freedom—without the 
necessity of a second thought. 

Your eyes are vitally important to the 
success of your card writing. With them 
you bring your creative ability to the fore. 
They must be trained to work with the least 
possible effort, keeping you fresh for the 
task at hand. The eyes must see what you 
are actually doing, and also anticipate what 
is to be done. In card writing, the mind 
works through the eyes. 

During my years of work in this profes- 
sion, I have learned certain rules which are 
of absolute importance in order to prevent 
the making of many errors. A few of these 
rules are listed below, having mainly to do 
with the function of the eye and the part it 
plays in producing good cards. 

1. Draw very light guide lines. When you 
are satisfied with them and with the com- 
position of the card, fill them in with the 
copy to be used. This will save you much 
time in the long run and will remove un- 
certainty as to the final appearance of the 
job. The outstanding experts of the field 
continue to make this a cardinal rule. They 
do not live by guess work. Quality is im- 
portant to the professional letterer. 

[Continued on page 53] 


—Figure 4. This illustration shows the position 
of the hand and the method of holding the 
brush when doing free-hand, free swing strokes. 
Notice the difference between the position of 
the brush and the position in Figure 2. The 
difference is that when doing free-hand, and 
making large sweeps, the brush is definitely in 
an almost upright position, whereas in making a 
line as in Figure 2 it has a slight slant. The 
thumb and forefinger are in a relaxed position 
and not locked together as in Figure 3— 
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G-E FLUORESCENT MAZDA LAMPS 
MORE LIGHT. . . BRILLIANT COLORS 


New G-E Fluorescent MAZDA 
lamps offer sign manufacturers 
and display men almost un- 
limited possibilities wherever 
daylight effects or colored light 
sources are wanted. They give 
several times more light for 
the current consumed than 
filament lamps of the same wattage and color. For 
the same amount of light, they are 50 % cooler. 
Available in red, gold, pink, blue, and green, in ad- 
dition to white and daylight, they offer a wide range 
of applications, particularly for luminous building 
fronts and for indoor and protected displays. By 
combining the use of different colored lamps, it is 
also possible to obtain spectacular kaleidoscopic 
effects. Sockets and control equipment for these 
lamps are now available. 

















GENERAL 


REVO 











G-E MAZDA PROJECTOR LAMPS 
ARE COMPLETE LIGHTING UNITS 


] Here is another new type of 
lamp never before available! 
The G-E MAZDA Projector 
lamp that combines a mirror 
reflector, a light-directing lens, 
and a 150-watt lamp filament 
is a hermetically sealed-in 
3 unit, protected from dust, mois- 
ture, and deterioration. Available in two types— 
Spotlight type which has a concentrating lens and 
produces a narrow light beam of high intensity, and 
the Floodlight type with a lens that spreads the beam 
to illuminate a larger area. Both types list at $1.70. 





General Electric also presents the 150-watt MAZDA 
Reflector lamp (see inset photo at lower right). With 
the same type of mirrored surface used on the Pro- 
jector lamps, the Reflector lamp is made of ordinary 
glass, and will be of value wherever a smaller, light- 
weight lamp with a beam of less intensity is needed. 
Its use is also recommended where lower first cost 
is important. Price $1.10. 
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The new G-E Fluoresce 
MAZDA lamps come in I 
24, and 


in- 15, 20, and 30-watt- stze 


36-inch lengths ar 


Prices run from $1.50to $2.1 


ELECTRIC 24¢ 


UTIONARY 
ZDA LAMPS 


The new G-E MAZDA 
Projector lamps are made 
of heat-resisting glass, 
permitting outdoor use. 





























Address... 


Company.. 


General Electric Co., Dept.166-DW,Nela Park,Cleveland, O. 
Please send me complete information on: 

A) G-E Fluorescent MAZDA lamps. 0 

B) G-E MAZDA Projector and Reflector lamps. 0 
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COCR OHHH HEHEHE HEHEHE HEHEHE HHH HHH HHH HHH ES 
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G-E MAZDA REFLECTOR LAMPS 
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Displays With 








—Nice handling, skillful arrangement, and ideas mark these interesting 
displays of men's wear. Left column, top to bottom: by Fred Rude, 
Baskin's, Chicago; "Skyline from a penthouse," in which the masculine 
figure is attired in a cellophane dress suit to show the perfect fit of the 
shorts—by H. A. Fitzsimmons, Armstrong Clothing Company, Cedar 
Rapids, lowa; “Saddle Stitching," by Carl W. Ahlroth, The May Company, 


Fve Appeal 





Los Angeles. Right column, top to bottom, apparel for the younger 
“man,” by Karl Kneis, formerly with Stix, Baer & Fuller Company, St 
Louis; “As new as coming events,” in which large cut-out autumn leaves 
are featured, the one in the background bearing a blow-up showing the 
site of the Golden Gate Exposition scheduled for 1939—by Frank Henning, 


Pauson & Co., San Francisco; lower display by Karl Kneis— 
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Spertle colt Mas Maa. “a 
for your. HOLIDAY DISPLAYS 


Like thousands of tiny mirrors, its metallic crystal surface reflects the glow and 
brightness of Christmas in the true holiday spirit. It’s new .. . different... 
better for Christmas displays. 


Just imagine it used for stars, bells, candles or cut-out letters for that extra 
special Christmas message on a background of blue, flame red or green. 
Perhaps, somewhere in your Christmas plans, there is a particular display job—a 
job that requires new unusual material 

—yet not too costly. That's SILVER 

METALLIC Nu-TRIM. 


Order your stock today. Immediate de- 
livery from 25 warehouses throughout the 


country. No delivery charge. 
PRICE PER ROLL—48” x 25’ 
1-9 Rolls—$6.00 10-24 Rolls—$5.50 
25-49 Rolls—$5.00 


SILVER NU-TRIM STARS 


Cut-out five-point stars in three sizes made especially for 
Christmas displays. The same sparkling crystal surface 
as regular SILVER Nu-TRIM. Just the thing for that ‘‘Star 
over Bethlehem” effect on a background of midnight 
blue. Price PER Box OF 25 STARS 


314,” Size—40c 4V/,"”—60c 6”—85c 


134” SILVER METALLIC NU-TRIM 
TAPE-MOULDING 


Here is an economical moulding in roll form made from 
that unusual new material—SILVER Nu-TRiM. It’s non- 
crushable and will always keep a bright shiny sparkle. 
Christmas displays need that extra something to give , 
them the “last word” appearance. This year—use SILVER / 
Nu-TRIM MOULDING . . . it costs only 1 cent a foot. | 
Price per roll of 100 feet $1.00 


FREE NU-TRIM COLOR BOOK 


Sent free to display men with samples of silver. 
No charge. 


WRITE DEPT. N-1o 
Attention Display Jobber—write for proposition 72" NU-TRIM 
on these new items for your territory. Nu-Trm™ is also manufactured in Bond 
finish in rolls 30”, 48”, 60” and now 
in a full 72” width. Write for samples 
of the special 72” Christmas background 
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| Timely Display Ideas... 








—Another display stand, of a simi- 
lar nature as the one described at 
the left, has considerable shelf space 
for the display of small gifts. The 
holly decoration is an attractive fin- 
ish for the base. The Santa head 
with its jovial head can be cut from 
wall board cr fir plywood— 











—Here is an ingenious design making 
clever use of the important word 
"Gifts." The modern design can be 
decorated attractively with red letters 
on a white frieze with green decora- 
tions. The platforms can be con- 
structed of fir plywood and the trees 
attached in such a way that they can 
be removed after the holiday season 
is over, thus leaving a set of plat- 
forms for future use— 






































—A very modernized version of the Christmas theme is portrayed in the setting shown 
below. The heads are cut from wall board and appliqued onto cut-out discs of the same 
material, faced with dark blue metallic foil paper. The tree in the center has sheets of 
green metallic foil pasted on each section, with the curved designs at the edges painted 
white. Note the slots which support circular plywood shelves, painted bright red. 
The entire display is brought away from a midnight blue, silver-studded background in 
order to conceal strong, hidden lights which give a beautiful indirect lighting effect to 
the entire window. The three panels and all the shelving are in pure white, except for 

the shelves’ bright red edging— 
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By JAMES KILEY 














































































—Above is a modern holiday design, again feo 
turing maximum space for the display of mer- 
chandise. A cardboard tube candle lends bal- 
ance to the tree effect on the left. The half. 
circle in the rear of the candle flame is lighted 
from behind through translucent material— 
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Takwik Tackers and Staples 





Nat-Mat Boards (Complete Line) 
Leatherettes Card-Craft Board 
College Pennants Metal-Tex (All Colors) 


Glossiroll Panels & Panel Board Mileo Mannequins 


DIXIE DISPLAY MATERIAL CO. 


JULIUS N. GREENE, Mgr. 
43-45 PRYOR ST., S. W. ATLANTA, GA. 
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Christmas == 18909 


Crowds—clear to the edge of the sidewalk 
—gathered around the “1895” windows 
at Breuner’s, Oakland, Calif., from early 
morning until the lights were switched off 
late at night. Young folks, married folks, 
middle aged and elderly folks, they all came 
back again and again. These 1937 Christmas 
displays which proved to have so much 
drawing power were created by William 
Gregg McGuiness, display manager. 

If you were fortunate enough to be able 
to squeeze your way into the front ranks 
of the onlookers, you would have read the 
card giving the theme of the window: 
“Waiting for Christmas Dinner at Grand- 
father’s Homestead, 1895.” The story of the 
1937 windows started more than three years 
ago, although no one realized it at the time. 
McGuiness at that time created the greatly 
talked about “Jingle Bells, over the hills 
and through the snow to Grandpa’s’” window. 
The next year the scene depicted the “Night 
before Christmas—Home Sweet Home” with 
the gay nineties as the setting. It was be- 
cause of the success of these two displays 
that McGuiness started his arrangement 
early in the year for the 1937 Christmas 
classic. 

First plans were drawn—aided and abetted 
by an 1895 catalogue of the original Breuner 
store. Needed items were carefully listed 
and the hunting and collecting started. In 
the final setting there were more than 300 
individual pieces, each of them true to the 
period. 

The window, 22 feet by 19 feet, was 
divided into two sections with an archway 
so that from either side of the window one 
might view the two-room setting. The larger 
portion was devoted to the then fashionable 
parlour-dining room of the 1895’s. Of the 
ten figures used in the entire display, eight 
were in this room. 

At the piano, in perfect harmony with the 
times and sold from the original Breuner 
store, the village belle sat playing the popu- 
lar tunes of the day, with her best beau 


By DOROTHY B. RANKIN 


San Francisco 


lustily singing to her accompaniment. Seated 
on the nearby sofa was the prim young 
mother, wife of the very carefree husband 
who sat beside her, reaching regularly fo1 
a hard cider bottle. On another sofa sat 
the two village bachelors looking at picture 
albums and the now greatly prized 1895 
3reuner catalog (as seen in the right hand 
portion of the upper photograph). 

Standing in the doorway leading into tle 
kitchen was grandma, trimming the extra 
dough from the top crust of a Christmas pie. 
Just a glimpse could be caught of grandpa 
from the front window, the full view from the 
kitchen portion of the window being visible 
from the 21st street side. He was kneeling 
before the funny old-fashioned wood and 
coal stove with the oven door open, peering 
at the pies. The color scheme of the kitchen 
was yellow and brown. 

Each of the ten figures in the window 
moved in some way. The village belle’s 
hands moved over the keys of the piano, and 
her body swayed to the tunes she played. 
The best beau moved his head and mouth 
as he joined in. The little girl shook her finger 


at the boy, and the boy was trying to snatch 
something from the table. The prim young 
wife kept turning her head to watch her 
husband, who in turn kept reaching for the 
cider bottle. The two batchelors engrossed 
with the albums and catalogues had appro- 
priate movements. Grandma’s hand moved 
up and down cutting away at the dough, 
Grandpa opened and closed the oven door 
and his eyes rolled expectantly. An ampli- 
fying system brought tunes of the day to the 
pedestrians. 

McGuiness’ search for “props” took him 
to the homes of customers of the original 
Breuner store, into the country north of Sac- 
ramento and around Stockton, the second 
hand stores and antique shops. 

It took McGuiness and his staff three days 
to install the window. The mechanical part, 
which was operated by a most simple ar- 
rangement of pulleys, was handled by an 
engineer, and the making and dressing of 
the figures was executed by a San Francisco 
studio. 

Mrs. Mildred Peery, advertising director 
for Breuner’s, works closely with McGuiness 


in the execution of each of these “old-time” 
window displays. They have become the 
talk of the entire bay area, and are looked 
forward to with eager expectancy each year. 





New Quarters 
For Chicago Firm 

Robert Burns & Associates, Chicago, cre- 
ator and producer of merchandising dis- 
plays, has moved to larger quarters at the 
same address, 221 North LaSalle street. 


—These realistic Christmas settings of 1895 
were the idea of William Gregg McGuiness, 
Breuner's, Oakland, Calif. Completely ani- 
mated and carried out with faithful adher- 
ence to the styles and manner of living of 
the late 1800's, these displays stopped huge 
crowds of Oakland residents, and even drew 
many people from San Francisco— 
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stall it with | 
apie NG-TITE 
ee One-Hand Tacker 


“AD ANN 





Hold it. with one hand | 
Tack it with the other | 


SAVES TIME! Self-contained, loaded with a strip of 

140 Tackpoints, the Kling-Tite is ready for instant, con- 
tinued action. Material is held in place with one hand 
and tacked in position with the other. Fast as you grip 
it drives slender, pin-pointed Tackpoints. 


SAVES MATERIAL! Simply cut material to size and 
install. No tearing down to "do over," but a neat, work- 
manlike job—without loss of motion, time or materials. 
No hammer dents, large holes or tackheads. Uses slender, 
pin-pointed Tackpoints. 


SAVES EFFORT! With one hand free to hold mate- Modern materials require modern methods to secure the best 
rial in place—with easy, balanced, positive action—the results. That's why display and sign men everywhere have 


Kling-Tite requires little effort to operate. No lost motion. adopted the Kling-Tite—the modern way to do all kinds of 
display and sign work. Cuts material cost! Eliminates waste! 


No wasted effort. Speeds up the job, with time and energy to spare. 


Ask fe or F older What are your problems? 





A.L.HANSEN MFG.CO. 


5041 Ravenswood Ave., CHICAGO, ILL. 








OUR PLATFORM 

. The Development of Window Display Adver- 
tising. 

. More Display Cooperation by Manufacturer 
and Merchant. 

. Advancement of the Display Service Business. 
Practical Service to the Display Profession 
and Industry. 

. Appreciation of Display's Power in Merchan- 
dising. 

. Absoiute 
Columns. 


VOL. XXxXiIll 


Independence of Our Editorial 
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Three Vital Angles 
Of Display 


Few people take time out occasionally 
to study their jobs, even though such mental 
effort is usually highly remunerative in 
returns both direct and indirect. Display- 
men are no exception to the rule, and it is 
highly probable that even when one does 
indulge in “skull practice,” one or more 
of the important aspects of his work receives 
scant attention. 

For display is much more than the mere 
planning and installing of attractive win- 
dow or interior settings. In the first place, 
displaymen should think of their task as one 
of selling; next, as one of purchasing, and 
thirdly as still another form of selling— 
this time to the management and department 
heads of the firm. 

So well was this general line of thought 
«covered in a recent talk before the annual 
conference of the National Industrial Ad- 
vertisers Association, that the speaker’s 
(James H. McGraw, Jr., president, McGraw- 
Hill Publishing Company) remarks are 
quoted at length here, with a slight change 
here and there to make the comments more 
directly applicable to the displayman. 

“1. Never forget that my job is a selling 
job ... this means that I must interpret my 
efforts and results in terms of company 
revenues and earnings rather than of ap- 
propriations and expenditures made or saved. 

“2. Labor constantly to have my manage- 
ment see my efforts in that light, knowing 
that my own usefulness and opportunity will 
depend on my success in doing that. 

“3. Try to win acceptance for display as 
a normal, consistent, operating function of 
my business to be maintained appropriately 
in both good times and bad. 

“4. Recognize that my function requires 
of me first-hand knowledge of the use and 


DISPLAY WORLD 


opportunities offered by my company’s mer- 
chandise, so that I can perform effectively 
as interpreter between the company and its 
customers. 

“5. Master the philosophy and practice 
of marketing science and understand the 
place of display in it, so that I can not only 
measure up to the responsibilities of my job, 
but also win the understanding and recog- 
nition of the sales and general management 
for the creative function of display. 

“6. Work intimately with department 
heads and buyers so that I shall know thor- 
oughly their problems and can win their 
confidence in my story of what display can 
do in their interest. 

“7. Remember always that the skill with 
which I use and direct display appeals is, 
in the last analysis, the test of my perform- 
ance. Recognize that my outlay for mate- 
rials and other physical elements of display 
is but the denominator of my efficiency 
ratio; the numerator is determined by what 
I do with those materials. It is better for 
the company to raise the ratio by increasing 
the numerator rather than by chiseling the 
denominator. For successful display builds 
business and bigger business improves the 
efficiency ratio of the whole company. 

“8. Finally, never forget that, aside from 
the integrity of the company and its mer- 
chandise, I am in a particularly strong posi- 
tion to influence its prestige and good will. 
Where others may make contacts for the 
company by the scores or hundreds, I make 
them by thousands. So let me use to the 
utmost these opportunities to build up and 
conserve the good opinion of everyone who 
knows my company in any capacity. It is 
my job to help that particular public, in 
which my company is interested, to know 
and to think well of its policies, merchan- 
dise, and practices.” 





Here's A Chance For Someone 
To Lend A Helping Hand 


Among the many refugees to arrive in 
this country recently, seeking relief from 
totalitarian state tyranny, is a displayman 
who is badly in need of work. Thirty-two 
years old, single, a native of Poland and a 
resident of Germany, he was for many years 
a displayman in Berlin’s largest department 
store. He speaks German, English, and 
Polish. During his display career he spe- 
cialized on women’s and men’s wear; he can 
do card writing. He will take a display 
job anywhere, at any salary. 

While DISPLAY WORLD feels that 
American displaymen should get first call for 
American display jobs, this seems a case in 
which this policy might be relaxed a bit. 
If anyone knows of any employment for 
which this man is suited, and will write 
DISPLAY WORLD, the information will be 
passed on to him promptly. 





Sterling Announces 
New Reflector 


Developed especially for more efficient 
illumination of low, medium, or deep display 
windows where merchandise is “trimmed 
high,” a new “Lite-Flo” reflector has been 
announced by Sterling Reflector Company, 
1431 West Hubbard street, Chicago. The 
round bottom opening is said to facilitate 
flush mounting. 
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Detroit Club Plans 


Banner Meeting 

The Detroit Display Club wishes to extend 
an invitation to all displaymen and othe 
store executives to attend a highly inter. 
esting exhibition of display design, to he 
held Monday evening, November 7, at the 
Hotel Book-Cadillac. Included on the eye. 
ning’s program will be a preview of the 
Ford Motor Company’s displays at hoth the 
New York World’s Fair and the San Fran. 
cisco Golden Gate Exposition, presented and 
explained by Walter Dorwin Teague, distin. 
guished artist and designer. Arrangements 
for this feature were made by Fred L. Black 
display director, the Ford Motor Company, 

W. L. Stensgaard, president, W. L. Stens- 
gaard & Associates, Inc., Chicago, will dis. 
cuss problems peculiar to the present-day 
displayman and his store management. 

A group of the Detroit displaymen and 
their friends plan an informal dinner at the 
hotel, immediately preceding the meeting, but 
attendance at the dinner is not compulsory 
in order to attend the affair to follow. 

Donald A. Ferguson, S. L. Bird Com- 
pany, was elected president of the Detroit 
Display Club at the last meeting of that 
group, succeeding W. H. Grover, J. L. Hud- 
son Company. Ferguson is also an officer in 
the International Association of Display 
Men. 

J. L. Chord, Ernst Kern Company, was 
elected first vice-president; H. W. Weaver, 
F. G. Clayton Company, second vice-presi- 
dent; J. C. Taylor, Kline’s, third vice-presi- 
dent, and F. C. Scott, Demery & Co., fourth 
vice-president. H. W. Haupert was named 
secretary and H. W. Schultz, treasurer. 

The meeting was addressed by Trowbridge 
Stanley, L. A. Darling Company, Bronson, 
Mich., and color-photographs of New York 
City display windows were shown. Plans 
were made for a visit to the Darling plant 
early in October, at which time the club 
members were guests of the fixture firm. 





New Processed Fibre Forms 
Introduced By United 


A novel line of inexpensive Carronite 
third-dimensional processed fibre forms has 
just been placed on the market by United 
Pressed Products Company, 415 South Aber- 
deen street, Chicago. Among the Christmas 
items are reindeers, candles, Santa Claus 
heads, snowballs, holly leaves, etc. The 
forms are finished in appropriate colors, al- 
though they can also be supplied unfinished 
in quantities. United has also announced 
that it can produce processed fibre forms 
on special order, furnished raw or finished 
to any conformation or relief to any depth. 
A folder showing the complete Christmas 
line will be sent on request. 


New Fixture 
By Darling 

The L. A. Darling Company, L 
Mich., has just brought out a new “Finesse 
drapery display fixture which represents a! 
innovation in floor type display for both 
curtain and drapery materials. The feature 
of the displayer is that it does not require 
the cutting of bolt materials or drapery fab- 
rics. A patented clamp at the top holds the 
material in any type of pleat without dam- 
age, it is said. 


Bronson. 
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fe INN 
o> for Effective Displays... . 


See the Greggory Christmas line before you plan your holiday displays. 
Write today for your free copy of our 24 page booklet—with numerous display ideas and 
illustrated window settings. 


Here are a few of our leading items: 

NU-FLUTE—The perfect flexible display panel. 

BUILD-UPS—Versatile and economical merchandise displayers. 

COLOR PROCESSED PANELS—ldeal for backgrounds, ledges, and posts—highlighted 


with glistening artificial snow. 

NOVELTY FABRICS—Featuring Snowy cloth and a host of the newest textiles. 
DECORATIVE PAPERS—Snowed and tinseled Stars ’n Stripes—that something different. 
Midwestern distributors of Metal-Bord and Nu-Trim. 


8-10 E. KINZIE STREET CHICAGO, ILLINOIS 


CREATING AND MANUFACTURING DISTINCTIVE DISPLAY MATERIALS IN OUR OWN FIVE STORY BUILDING 








































Samples on 
Request 


EVERGREENS) ~:~ 


on 


The Preferred Decoration Red, Wnite 
Blue & Green 


for FALL and Secligneend 
CHRISTMAS 
DISPLAYS 


Plan to use nature’s most seasonal 
decorations for your window and in- 
terior displays. Ideal for Fall and 
Holiday decorating schemes. You get 
lots of atmosphere at very low cost. 
We have specialized in the needs of 
the display field for many years. 


SOUTHERN SMILAX 


$4.50 per case 


LONG NEEDLE PINES 


$2.00 per doz. 


LAUREL ROPING “Hee 


eo 


10c per yd. FOR NOVEL CHRISTMAS 
DISPLAYS — PANELS 
Place your order NOW! BACKGROUNDS — ETC. + 
Caldwell The Woodsman Co. A PRODUCT. OF CHICAGO CARDBOARD COMPANY = & 





670 WASHINGION BOULEVARD CHICAGO 
EVERGREEN, ALA. Rese abe Se i 
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Norwesian Glassware Settings 


By PEERS WALMSLEY 
Southport, England 










The Christiana Glasmagasin, Oslo, Nor- 
way, while in many respects as near to being 
a department store as is attained in that 
country, is justly famous for its glassware 
and pottery. While most of the latter is 
imported, the glassware is nearly all of the 
firm’s own make. 

The wonderful designs and patterns are 
displayed in both interior and windows ina 
manner that emphasizes to the utmost the 
skill of the craftsman and gives an air of 
exclusiveness to even the lowest priced 
article. 

Three displays are illustrated of different 
types of wares. First, an interesting version 
of windows within a window for a display 
of Gravert-glass (engraved glass). The front 
is in pearl gray with light green pillars, and 
the interior of the niches in enameled glass 
backed by black silk. The concealed lighting 
is worthy of note, as is the restrained man- 
ner in which the whole display has been 
handled. One might criticize the absence of 
price cards, but the object of the display can 
quite easily be not to sell by price appeal. 

Second is a display of dinner ware, includ- 
ing a selection of plate. Rigid symmetry is 
the basis of the layout, but an interesting 
point is the display of only a selection of 
each set, while a further four patterns are 
shown at the front. Note the simple cutlery 
layout—only three pieces to each plate. This 
® — : lack of the usual “working tools” is a little 
( 22 - fm) Mas in disconcerting to the average English visitor 

Yy used to some nine or ten knives, forks, etc., 

mie? 3 arranged around his dinner plate. The show 

card is consistent with the usual Norwegian 
style of simple, adjectiveless pricing. The 
color scheme of black, dark gray, and white 
—relieved by aluminum letters—allows the 
coloring of the merchandise fullest expres- 
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touch of light green, the coloring is mainly 
black, light gray, and “mouse black,” enabl- 
ing the coloring of the fancy patterning to 
show itself without any danger of discord. 
Note, too, that not a single worded card is 
used. 





More Responsibility 
For Gestrine 

Carl Gestrine, president of the Chicago 
Display Club, and in charge of display for 
1,300 individually owned dry goods stores in 
the Federated Division of Butler Brothers, 
has also been placed in charge of display 
for Ben Franklin Stores with some 2,500 
variety units. 


—tThree display settings from The Christiana 
Glasmagasin, Oslo, Norway, are illustrated 
at the left. Each window is much in keeping 
with the type of display practiced in Nor- 
way, Sweden, and Denmark, the use of for- 
mal lines, symmetry, contrast, and simplicity 
giving the displays an interesting atmos- 
phere— 
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Bingham's Windows Win 
South Bend Show 

To Frank G. Bingham, whose “Think This 
Over” column appears regularly in DIS- 
PLAY WORLD, has been awarded the 
honor of winning the grand prize of $100 and 
first prize of $25 in the department store 
class in the annual “window show” held in 
South Bend, Ind., under the sponsorship of 
the Northern Indiana Association of Display 
Men and the local Association of Commerce. 
Bingham, who directs display for Robertson 
Brothers, was also winner last year. His 
display which was awarded the grand prize 
was based on a sketch by James Kiley which 
appeared in a_ recent issue of DISPLAY 
WORLD. 

More than 200 windows containing special 
displays for the occasion attracted an esti- 
mated 25,000 people to the downtown shop- 
ping district on the evening of September 15. 
First prize in each of the five divisions was 
$25, second $15, and third $10, in addition 
to which $25 was awarded for the best “sales 
mean jobs” display—this being won by 
Benton's, women’s apparel shop. 

Winners listed in the order of their stand- 
ing in each division were as follows: 

First division: Robertson Brothers, The 
Ellsworth Store, and George Wyman & Co. 

Second division: The Frances Shop, H. 
Greenblatt Co., Inc., and Walker's Verified 
Footwear. 

Third division: Garnitz Furniture Com- 
pany, Office Engineers, Inc., and Shidler 
Brothers, Inc. 

Fourth division: Max Adler, Heck & Aker, 
and Richman Brothers Company. 

Fifth division: Arcade Market, Dainty 
Maid Bake Shop, and Berman’s Sporting 
Goods Store. 

The judges were Carl Gestrine, Butler 
Brothers, and president of the Chicago Dis- 
play Club; Arthur Miller, vice-president, 
Advertisers’ Display Studios; L. D. Dwig- 
gin, Reyburn Manufacturing Company—all 
of Chicago; B. M. Trottnow, director of art, 
Central high school, and Guy W. Martin, 
city manager, Paramount Publix theatres, 
both of South Bend. 





New Christmas Background 
Released By Nalco 


Nalco, Inc., 116 East 27th street, New 
York City, has just released an attractive 
Christmas background to the display trade. 
The design is reproduced in two color 
schemes; in one appears ringing Christmas 
bells of silver against a deep blue back- 
ground spangled with silver stars, and with 
a darker blue shadow; the other has a 
Christmas red background with darker red 
shadow, and stars and bells in gold. 

The designs are furnished in rolls on 
‘Toughtec” paper stock, the entire roll being 
all-over embossed. Another popular Nalco 
design for winter and Christmas use shows 
4 modern tree and snow design produced 
M a multi-color combination on flexible 
paper-board. 





James Bledsoe With 
Coplon-Smith 

James Bledsoe has been named display 
Manager for Coplon-Smith, New Bern, N. C., 
department store. He was formerly with the 
local Montgomery Ward & Co. store. 
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Floor Covering Displays 

ie ee 

Entice Gift Shoppers : 
is 
tit 
Santa rides again! Only this year, more In a second display, red gift boxes were ey 
stores are playing the Santa Claus role in arranged in brick wall fashion and interest to 
their own floor covering sections. They centered on a mission belfry effect from in 
realize that increased sales can be stimu- which hung a group of white tinsel stars. wi 
lated by eye-appealing, timely displays. One outstanding activity was at Fred- tol 
All in all, indications are that Christmas — erick Loeser & Co., Brooklyn, N. Y., where Tt 
promotions in rug sections were more widely — the floor covering section based its Christ- fil 
featured last year, with still more scheduled mas promotion efforts on a gift wrapping br 
for 1938. Several factors contributed to this, service. The offer here was that any rug | 
one being the merchandising and display of any size could be specially boxed and 7” 
aids furnished by the Institute of Carpet professionally dressed up in cellophane gift bes 
Manufacturers, which organization has for wrappings and gay ribbons for a slight addi- ia 
the past several years actively promoted tional charge, this fee ranging from 25 cents hal 
Christmas selling as a means for extending for a scatter rug to $1 for large room-sized wil 
profitable selling periods on American- rugs. This gift wrapping service was the ng 
loomed wool pile rugs and carpets. featured theme of a window display in which * 
Activities by manufacturers in supplying 9-by-12 rugs suitable for gift giving, and An 
retailers with gift packaging, merchandising gaily wrapped large boxes showing the rug - 
displays, and other novel helps have stimu- prepared as a gift, were combined most ef- art 
lated this activity considerably. Finally, fectively. A department display repeated his 
realization by larger retailers that floor cov- this theme, using a 25-by-15-foot alcove at the 
erings are suitable gift merchandise, as one end of the department to set up a fire- ant 
evidenced by the increasing trend to extend place flanked on each side with drapery- V 
store displays throughout rug and carpet bordered Venetian blinds. Large rugs and ni 
sections where in previous seasons no such armchairs flanked the fireplace, making a of | 
decorations were featured, has proved a_ perfect setting for the assembled gift mer- wil 
contributing feature. chandise, together with large, gaily wrapped floor covering display on the stairway bal- cyp 
One typical instance was that of Hahne’s, gift boxes showing how they looked when Cony between the main floor and the rug eS 
Newark, N. J. Christmas bells, red satin ready to put under the tree. section was gaily trimmed with holly — 
bows, holly wreaths, and rugs in gift pack- Stern Brothers, New York City, dressed wreaths and red satin ribbons. umt 
aging dotted every few feet of the depart- upits broadloom section by wrapping smaller Kresge Department Store, Newark, N. J. T 
ment with major interest centered in the gift rugs in cellophane bags and red satin repeated the 9-by-12-foot living-room-on- in tl 
main traffic aisle. All columns in this main bows and the larger rugs in gift jackets. Christmas-morning display which attracted Wr 
aisle were supplemented with groups of rugs Broadloom was smartly suggested with a $0 much attention and resulted in multiple Tur 
in gift boxes made attractive by blue cello- 9-by-12 rug hung on one wall and a cutout, Sales last year. This was a fireplace setting, fe 
phane packing. Christmas bells decorated wrapped in cellophane and made holiday- ordered with a tree, a child’s toys scattered 3 
the rug-wrapped columns throughout. En- like by red satin ribbon, was superimposed about, and several attractive, wool pile rugs inte 
sembles and rugs hanging from walls were over this rug to feature wall-to-wall cover- which would find warm welcome under a W 
all supplemented with rugs in gift box ing as a gift. Christmas tree. low 
wrapping. Sachs Quality Furniture Store, New York Ludwig Baumann, Brooklyn, featured wool to e 
One novel display idea developed from City, in its midtown store dramatized room- pile rugs and carpets as splendid gift mer- of g 
building red gift boxes into a fireplace dis- sized rugs for Christmas gifts by having six Chandise, dramatizing one large window histe 
play, with anticipatory socks hanging from ensemble displays throughout the department (shown at the left) which included both i T 
the mantle, rolled scatter rugs for the fire, with supplementary cards urging customers room-sized and scatter rugs in mantle set- 56,5¢ 
and supplementary American-loomed wool to “Give a rug for Christmas.” A window ting. A 9-by-12 display platform featuring ~ 
pile rugs on each side. display also featured rugs as a gift and a scatter rugs was placed at the main floor in di 
elevator bank to reach all customers of the entre 
store. The outstanding feature was_ the of 5 
lighting of the Christmas tree in the window. be re 
which, together with the many gift wrapped of tl 
packages at the base, made a most colorful of si 
attention-getting display. be of 
The upper illustration shows how one in he 
New York City wholesaler—Lack Carpet that 






Company—used a colorful, ingenious displa} blue 
to inspire its retail customers to further Th 
Christmas selling. Being on Fifth avenue. d’Ho 
the display had strong consumer appeal @ close 
well. = with 
meas 
west 
Belgi 























—Although created and used by Lack Car- — 
pet Company, New York City—a wholesale tineti 
carpet house—the window display above tropic 
could be used very effectively by retail Th 
stores to stimulate the giving of floor cover- be flc 
ings as Christmas gifts. . . . The disploy at of il] 
the left was to dramatize both throw rugs interi 
and large rugs as gifts. It was used by le dit 

Ludwig Baumann Company, Brooklyn— adit 
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"DISPLAYS OF ALL NATIONS" 
AT NEW YORK FAIR 


[Continued from page 5] 


Sumptuous in detail and possessing the 
rich flavor of the Orient, Turkey’s pavilion 
is to be thoroughly Turkish and at the same 
time something of a revelation to western 
eyes. One entire section of the building is 
to contain a bazaar of several shops, faithful 
in detail to the originals at Istanbul. Here 
will be found the fragrant perfumes, the 
tobaccos, the fruits that have been part of 
Turkey throughout history. Other shops, 
filled with natives, will hammer copper and 
brass, work in leather, weave cloth and rugs. 

The structure itself will have a stone base, 
surmounted by walls of blue and green tiles 
worked with faience designs. Broad eaves 
in wood and painted in green and gold, over- 
hang the main building and entrance which 
will include a restaurant, with a lofty-ceil- 
inged library above. The restaurant will 
serve Turkish specialties, also French and 
American dishes. The library will contain 
many volumes of historic importance and 
art and museum objects which will trace the 
history of Turkey through 5,000 years, from 
the time of the Hittites. Behind the restaur- 
ant will be a Turkish coffee bar. 

Water will be used generously about the 
pavilion. Pools will surround three sides 
of the main section and in the central court 
will be a large mirror pool with towering 
cypresses adding color and line. The pool 
can be drained and made into a_ public 
square for special occasions. Marble col- 
umns will grace the entrances. 

The official government exhibit is to be 
in the Turkish section of the Hall of Nations. 
Wrought iron gates and balconies made in 
Turkey are to be featured. Within will be 
a transparent glass statue of Kemal Ataturk, 
president of the republic, who is intensely 
interested in Turkey’s part in the fair. 

Water will cascade gently through a shal- 
low pool in the floor, with lighting effects 
to enhance the scene. Museum pieces, many 
of great value, again will recall Turkey’s 
history. 

The Belgian pavilion, which will occupy 
56,500 square feet of the 102,000 in the Bel- 
gian plot, is described as thoroughly modern 
in design but avoids the bizarre. The main 
entrance will be faced with glass to a height 
of 50 feet. The broad expanse of glass will 
be repeated on a lesser scale along all walls 
of the building, giving a surprising effect 
of solidity and lightness. The walls will 
be of terra cotta with accents of blue stone, 
in harmony with the fair’s color scheme of 
that sector, which requires the merging from 
blue to red. 

The exhibition halls beyond the Salle 
d'Honneur will extend 400 feet and will en- 
close a garden court, luxuriantly planted 
with shrubs and flowers. The court will 
Measure 100 feet by 175 feet. The south- 
West corner of the building will house a 
Belgian Congo exhibit which will be dis- 
tinctive in every way, featuring mining and 
tropical raw materials. 

The tower and parts of the building will 
be flood-lighted at night. Striking systems 
ot illumination will be introduced for the 
Interior, particularly on the grand staircase 
leading to the Salle d’Honneur. 







DISPLAY WORLD 





















































How leading New York stores 
Dramatize their windows with 


BIRDSEYE REFLECTOR LAMPS 


Inside-Silvered—Self-Reflecting 


Altman’s, Arnold Constable’s, Stern’s, Ovington’s, Franklin Simon’s, 
Lord & Taylor’s and many other famous New York stores use 
Birdseye Reflector Lamps in their windows. Why? Because they get 
the same dramatic effects with these remarkable lamps that a master 
electrician gets in the theatre. Featured merchandise can be spot- 
lighted . .. backgrounds softly diffused, to create an arresting picture 
that causes passersby to stop, admire—and buy. 

Let us send you detailed information about these revolutionary 
lamps . . . how the combination of swivel socket and inside-reflecting 
surface produces 100% highlighting efficiency . . . how light absorp- 
tion, sidewalk spillage and ceiling loss are reduced to a minimum 
. . . facts and figures on the exceptionally low first cost and main- 


tenance. Merely mail the coupon below. 


Reg. U. S. Pat. Off. 


"Birdseye Electric Company, 
100 East 42nd St., N. Y.C. 

Geatiemen; / en ) a 
How can Birdseye Reflector Lamps help me dramatize my merchandise displays? 
SO i a Oly ins Shelia 


Factory: Gloucester, Mass. 
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Believing that retailers are often forced 
to eliminate some merchandising features 
from their Christmas program because of 
lack of time to prepare them, Hiram Walker 
last year compiled a complete merchandising 
service which covered the five weeks from 
Thanksgiving to New Year’s day. Point- 
of-sale material was featured throughout. 

Walker’s Christmas effort was based on 
the fact that December, and, more particu- 
larly, Christmas business, is different from 
that of the other eleven months of the year. 
The fact that retail stores do a large per- 
centage of their business in the month of 
December influenced this company’s presen- 
tation to the field. Consumers buy leading 
brand names on practically every present 
purchased at Christmas and Hiram Walker 
pointed out the fact that the most successful 
merchants in all fields are those who con- 
centrate on one leading line. 

It is necessary that any line chosen for 
concentration by the dealer be complete and 
have a product in every possible price and 
taste classification. Therefore, Hiram Wal- 
ker’s entire Christmas campaign was built 
around five selected brands, termed “The 
Featured Family.” In this special Christmas 
drive on these featured brands Hiram 
Walker demonstrated faith in concentration, 
and urged the dealer to promote one prod- 
uct in every major classification on which 
he might expect the largest business. The 
dealer therefore obtained the backing of a 
well-known name in the industry without be- 
coming involved in the pitfalls of a varied 
inventory of lesser-known brands. In a pre- 
ceding year Hiram Walker had featured five 
products in magazine spreads, newspaper 
copy, and trade promotion. Results proved 
so outstandingly successful and the trade 
was so admittedly sold on this simple 
method of cashing in on a complete line 
backed by a great distilling name that the 
1937 Christmas plan was similar. 

A display program was built up carefully, 
with dealers’ Christmas problems constantly 
in mind. There was a display for every 
major purpose. 

Among the most attractive was the major 
window display (the third from the top in 
the left column), which again utilized the 
color photograph which also appeared in 
magazine spreads. This same _ illustration 
was used in black and white in news- 
papers. Thus all media were closely identi- 
fied with the result that “The Featured 
Family” became a very familiar sight to 
the potential Christmas purchaser. 

The top portion of the main Christmas 
display was reversible so that after Christ- 
mas it read “Hiram Walker joins us in 
wishing you a Happy New Year.” Location 


—By supplying their retail outlets with every 

conceivable point-of-sale material, all of 

which tied-in with current publication ad- 

vertising, Hiram Walker did an outstanding 

merchandising job during the holiday season 
last year— 


Features Point=-Of-JSale 


spots for the “Featured Five” were care. 
fully marked on the steps of the display. 
The side pieces unselfishly featured “Holj- 
day Wines” and “Holiday Cordials.” 

An adaptation of this display was pre- 
pared for use on counters in large stores, 
and in windows of smaller outlets (first pic- 
ture). A special streamer for use on window 
glass was included. 

The second picture is of an attractive 
streamer for windows of stores that did 
not receive either the major or secondary 
displays. It also was nicely adapted for 
back bars or tavern windows. 

The lower illustration at the left shows a 
wreath pedestal. Pairs of this display went 
well in bars and stores, particularly on the 
counter, as the base space took up very little 
room. 

An attractive decorative touch was sup- 
plied by bell posters for back-bars, tavern 
windows, and possibly stores, as seen at the 
upper right, followed by a varied assortment 
of attractive, bull’s-eye price cards that lit- 
erally suggested their supporting bottles as 
Christmas presents, and a New Years 
streamer for windows of stores that did not 
receive the regular displays, and for back- 
bars and tavern windows. 
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Hotel Astor Selected 
For |. A. D. M. Site 
Confirming -a report published in the 
September issue of DISPLAY WORLD, 
formal announcement has been made by the 
International Association of Display Men, 
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—In the heart of "The Great White Way" 

is the Hotel Astor, 44th street and Broad- 

way, New York City, where the 1939 I. A. 

D. M. annual convention will be held 
June 25-29— 








St. Louis, Mo., that New York City has 
been selected for the 1939 convention of the 
organization. The exhibits and business ses- 
sions will be located at the new Hotel Astor, 
44th street and Broadway. The convention 
dates have been set at June 25-29, inclusive. 

C. A. Trieber, General Electric Company, 
New York City, will serve as convention 
chairman. He is a member of the Inter- 
national Display Executives Association, a 
new affiliate of the I. A. D. M. The Men’s 
Display Guild, New York City, a group of 
free-lance displaymen, will assist in con- 
vention arrangements, it is said. Definite 
assignments on committees have not yet been 
announced. 








RING UP THE CASH REGISTER 


witt Gupte made DISPLAYS 


With the Cutawl you 
can work up your own 








able on request. 


Louis Gehring Joins 
Broadway School 

Louis Gehring, well-known display artist, 
has joined the staff of the Broadway School 
of Display Arts, 119 West 57th street, New 
York City. Gehring’s extensive experience 
vaties from a professorship at St. John’s 
university to display manager for I. Miller 
& Sons. At present, in addition to conduct- 
ing classes in display designing, he is giving 
much of his time to world’s fair work. 





Display Brochure Released 
By Broadway 

An interesting brochure discussing dis- 
Play and the possibilities in this field has 
been recently released by the Broadway 
School of Display Arts, 119 West 57th street, 
New York City. The booklet also describes 
the methods of the school. A copy is avail- 





THE QI CUTAWL 


13 S. THROOP ST. 


original displays and 
demonstrate your ability 
to bring greater profits 
to the store. 

Don't delay another 
minute—write for litera- 
ture. Learn how you can 
get a Cutawl at once 
and pay for it in easy 
installments. 





THE K9A CUTAWL 


INTERNATIONAL REGISTER CO. 


CHICAGO, ILL. 





INTERNATIONAL REGISTER CO., 13 S. Throop St., Chicago, Ill. 


10-38 


Please send me [] Folder of Fall-Winter Displays and Cutawl Catalog 
[] Easy Payment Terms 
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—Schenley uses a setting which yp 
might have been lifted bodily “Lami 
from one of Dickens’ Christmas in the 
stories, to tie-in with the holiday and c¢ 
sale of liquor. The side cards been r 
show gift-laden pedestrians hur- 
rying toward cheerful homes 
heaped high with snow, while [New | 
the center set-piece is a close- Suppl 
up of a familiar Christmas fe PP 
scene— Sher 
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—'"'Choose early” and "Choose 
an Elgin" are the pointed sug- 
gestions put over by the three- Ls 
piece Elgin disploy ensemble rg ’ : part of 
used for the Christmas season. >. ; elgg 
The entire display is in full é ‘ Bee we 
color; the center piece is in . ee metalli 
several planes for third dimen- ; ~ : : ; me 
sional effect. Created and pro- ie : : v 
duced by The Forbes Lithograph oe < tt te tn manila on 

Company, Saston~- ed o G Cusenier cognac was sl 
brought out last year by rolls, 4 
Robert Gair Company, Two 
New York City, for W. A. lY-ine 
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for Christmas featuring or 
as a year-'round container. 
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Cleveland Club 
|; Formed 

The Cleveland Display Club, a new organ- 
ation, was formed at a recent meeting at 
the Hotel Carter, Cleveland, Ohio. Ed A. 
Osterland, William Taylor Son & Co., was 
elected president; J. F. Mulcahey, Fred Har- 
yey’s, vice-president; Carl W. Schabitzer, 
Atlas Display Products, Inc., secretary, and 
Michael Dai, Lindner Coy, treasurer. 

The board of directors is composed of 
Charles A. Vanis, The Higbee Company; Al 
Paskert, Halle Brothers Company; Homer 
Richards, The May Company. 

Meetings will be held the third Monday of 
each month at the Hotel Carter. Forty-eight 
attended the first session, and a_ potential 
membership of eighty is estimated for the 
club. 
































Modern Series Of Displays 

For Display Equipment 

The Display Equipment Company, New 
York City, is showing a series of sophisti- 
cated, modern displays in the window of 
their showroom. The first of the group is 
called “She—The Sophisticates.” The back- 
ground is in two sections, red and black, 
with the colors blending into each other via 
curves. The red section is of translucent 
“Lamiluxe.’ There is a single mannequin 
in the window. The display was designed 
and constructed by Fred Gordon, who has 
been retained to do the entire series. 





New Sherman Metallic 
“Supplied In Rolls 


Sherman Paper Products Corporation, 
Newton Upper Falls, Mass., is featuring, as 
part of the firm’s Christmas line, new 48-inch 
silver metallic “Nu-Trim.” This is unique 
inasmuch as it is the first time that silver 
metallic has been offered in a corrugated 
form wider than 26 inches, according to the 
Sherman organization. The new metallic 
‘Nu-Trim” is supplied in 100-square-foot 
tolls, 48 inches by 25 feet in length. 

Two other items in the Christmas line are 
l%-inch silver metallic moulding, supplied 
in rolls, and die-cut silver “Nu-Trim” stars 
in three sizes. Samples of these new prod- 
ucts will be sent on request. 





Urganization Meeting 
For Portland Men 


Ray W. Parks, Leavitt Stores Corporation, 
Manchester, N. H., has called a meeting of 
the displaymen of Portland, Me., for Mon- 
ay evening, October 17, to assist in the or- 
kanization of a local display club. New 
ork City window displays in color—a fea- 
ture available to local display clubs affiliated 
vith the International Association of Dis- 
play Men, of which Parks is second vice- 
resident—will be shown at the meeting. 





ames Kiley 
N Hospital 
= Kiley, whose “Timely Display 
P sketches appear as a regular feature 
5 ISPLAY WORLD, recently underwent 
* eration in a New York City hospital. 
'8 Condition is reported: as favorable. 
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PHOTOGRAPHS WERE USED 


. - - since 1920 when this display stopped 
traffic... and the first window photo- 
graphic service was storted by Worsinger. 
Window display has grown up since then 
and we have kept pace with it, pausing only 
to analyze the needs of our clients that we 


may better serve them. 


We are proud of our reputation for the 
finest in display photography . . . of the 
many helpful ideas incorporated in our 
service . . . and the long list of subscribers 
who depend on us as their personal contact 
with the latest news and developments in 


New York display. 


PHOTOGRAPHERS 
110 West 40th St. - - New York City 
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“KEEP YOUR CUSTOMERS HAPPY" 
SAY SEARS' DISPLAYMEN 


[Continued from page 22] 


This one was good for a lot of smiles and 
a lot of sales. 

The open season on humorous displays at 
Sears brought forth among other things this 





DISPLAY WORLD 


one on hunting equipment. The argument 
is that the hunter is in danger of being 
caught up with unless he buys that gun from 
Sears. The artwork, like a number of other 
background pieces currently favored for win- 
dow display, here is a felt applique, mounted 
on a panel and suspended from the ceiling. 
The note of humor is carried into the 
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shoe display, as well, with an entire family 
scrambling over the tall fence in order to 
get at the bargains offered. 

The inspiration for the window of mm. 
chinery might have come from one of Rub. 
Goldberg’s dizziest inventions, but the sel). 
ing slant is very sound. The appeal to th 
man who likes to “fool around” in the bas. 
ment at night is obvious. 





"Tinselcrest'' Announced 
By Abacot Displays 

Abacot Displays, Inc., 26 East 22nd street 
New York City, has announced a new djs. 
play material known as “Tinselcrest.” Thy 
product is a corrugated paper on which onh 
the crests of the corrugations have received 
an adhesive, so that tinsel’ or any similar 
material adheres only to the crests. This, jt 
is claimed, permits the material to be rolled 
and otherwise handled naturally without w. 
due loss of the applied particles, since the 
untreated portions of the paper bend to take 
up the “shocks.” A patent has been granted 
on the material. A number of interesting 
finishes, designs, and the like are available: 
samples will be sent on request. 





LaGuardia Heads Committee 
For American Art Week 

Mayor Fiorello LaGuardia has accepted 
the invitation of the Studio Guild to be hon- 
orary chairman of the New York City con- 
mittee for American Art week, November 
1-7, sponsored by the American Artists Pro- 
fessional League. The Studio Guild, 73) 
Fifth avenue, national art organization, will 
be in charge of displays in New York City. 
American Art Week is a national program 
to make the public more art-conscious. Many 
stores and other commercial organizations 
are cooperating with prominent artists and 
cultural groups in the display of paintings 
and sculpture. 





Change Of Location 
For Spadea Salon 

Spadea Mannequins, in order to handle 
greatly increased business, has removed to 
a new salon at 22 East 56th street, New 
York City, in the heart of the upper fashion 
zone. The business has grown irom four 
style figures in 1937 to twenty models in 
1938, the firm having added new sitting fig- 
ures, a new dowager model, new junior 
misses, and new men’s figures. 

Daniel S. Miller has been appointed mar 
ager at the new atelier, with Jean Spadea, 
the noted artist, being designer. Under 2 
new policy, all sales will be made direct and 
not through jobbing connections. 





New Position 
For Toll 

Charles H. Toll, formerly with the Joh 
Stillman Company, Muncie, Ind., has accept 
ed a position as display manager for Marvai 
Textile Company, Hammond, Ind. 


—Appliques and stick-on lettering come in 

for much use in this series of Sears’ dis- 

plays. It will be noticed that a humorous 

angle is given each window—even thot for 
machinery— 
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DISPLAY WELL THIS CHRISTMAS WITH PK* 


* THE UNSURPASSED DIE-CUT CORRUGATED LINE 








PK10—Icicles and Bells are die-cut from white corrugated. Valance 
is 8 inches wide, packed in rolls 20 feet long. Price, white..... 75c 
Tinselcrest, $1.50 
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linac 


PK32—Christmas Tree border is 10 inches tall packed in rolls 25 
feet long, choice of white or green. Price, white or green..... 75¢ 
Tinselcrest, $1.50 
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PK33—TOY VALANCE. This enticing little number is going 

to sell your Christmas wares for you. Forms attractive panels as 

well as adorning the space over ledge walls. Ideal as a window 

valance. Cut the dolls apart and use them separately. Finished in 

four bright holiday colors. Entire valance is 28 inches tall. Packed 

ivi CONS AG PIII Eo oes ov. dn acts Ann dened eae $5.00 
Tinselcrest, $6.75 





Our Customers and Dealers Are Fully Protected on the TINSELCREST Display Materials As We Are 
Authorized Distributors Operating Under Patent 2,121,374. 


DROP US A CARD FOR THE NEW P K CATALOGUE 


DIS-PLAY-WELL INC., 23 E. 22nd ST., NEW YORK 








Allen Kagey Joins 
Marshall Field 

For many years director of display 
Mandel Brothers, Chicago, 
the Crystal 


play. 





and then with 
Fixture Company of the same 
city, Allen Kagey has joined Marshall Field 
& Co. He will have charge of interior dis- 





—At the left is a photograph of a recent 
meeting of Los Angeles displaymen. One 
hundred and ten attended. John Flotten, 
Harris & Frank, is the president of the pro- 
gressive group. A pa of lively sessions 
have already been held, with plans now in 
progress for others of a similar nature. The 
next affair will take place in November— 











NOTICE! 


PATENT No. 2,121,374 on 


TINSELLED CORRUGATED 


U. S. Letters Patent have been awarded this brilliant, attention compelling, economical display 


material, and will be vigorously defended against infringement. Leading dealers everywhere sell the 
genuine article that attracts every passing eye to your display. LOOK FOR THE PATENT NUMBER 
2,121,374 ON EVERY ROLL. Write for list of authorized dealers in your territory. 


ABACOT DISPLAYS, INC. - - 


- 26 EAST 22nd STREET, NEW YORK, N. Y. 
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RS seein 


they 
By FRANK G. BINGHAM Sapam 4 
solut 
Ed O'Malley, display manager, The Chi- Display manager and store manager are 9 rules 

cago Store, Kankakee, IIl., is a veteran of the the opposite ends, it seems, in chain store JB this: 

first meeting of the I. A. D. M. held at the success. The question is how good and hoy && js toc 

Palmer House, Chicago, way back in 1896. much good will sugar-coated articles by JB mind 

He has been an active member for a good chain store displaymen do to improve chain J Mape 

number of years, and to hear him tell of the store display methods in the future, espe- put a 

early struggles of the association is most cially in this case? What about it, boys? & sitior 

interesting. He has been with his present ambi 

firm for many years and is now a stock- Every hour in the world, the textile indys- in di 

holder in the organization. He keeps abreast tries convert approximately 1,000,000 pounds spelle 

of all new developments in display by taking of cotton; 300,000 pounds of wool; 100,000 I who 

one day each week to visit some other store. pounds of silk, and 800,000 pounds of rayon J out v 

He has three sons going to Notre Dame uni- fabrics. The surprising figure is rayon, J thous 

versity, which is a record in itself. His rating next to cotton. One hour’s output of JB a slo 

Dynamic Display Ideas hobby is fishing on the old Kankakee river, all fabrics in the world, therefore, totals & stalle 

but around this time of the year he becomes 2,200,000 pounds which, by the way, would & in E 

Mercnanoisine - Art - AncuirecTure one of Coach Layden’s biggest boosters for make a good fabric display if you had a J forth 
end Gnimition { the fighting Irish. Faith and begorry, Ed window as big as the Yankee stadium. in At 

@ Just stating a truth is not enough today. You O’Malley, we’re proud to have you in our week 
@ must dramatize it, make it vivid, fascinating. profession. Department store Santa Clauses in Glas- && influe 
a Sg hag er Bg Reon ; gov, Scotland, have to wear shin guards fr fra 
@ from America’s leading display dramatizers. Through grapevine channels as deep as a_ protection. Scotch children often give them 
300 New Photos, 100 Diagrams, 240 Pages, bomb shelter comes the word of censorship a kick to see if they are the real thing, it is 
Size 8%x11. Full Cloth in display. Recently in this magazine ap- _ said. ; 

$5 jhid:-Sattess * $5.06 -endalde U.S.A. peared an article right from the shoulder Is Fo 





New 


200 We pay postage when remittance accom. entitled: “What is Wrong with Chain Store That prince of bon vivants, that arbiter Mu 
panies order. Display?” It was read by the New York  elegantiarum of the younger generation, that York 
REEDER-MORTON PUBLICATIONS, INC. office staff of a chain and instead of being Don Juan with the ladies, Senor Charlie and 
151 Fifth Avenue, New York, N. Y. digested as a fact, it was immediately called McCarthy, is approaching the merchandise JB P0!"t 
Telephone: ALgonquin 4-3310 an “unwarranted attack.” Surely the heads counters on horseback with his sleeves rolled The a 
of this chain can not be related to the sena- up ready to sell his popularity to the cus- of th 
tor who believes in less freedom of the press? tomer with quality rayon labelled, “Prints JB che 
- Here is a case I am sure would make good of Popularity.” They are as original and 4 
DRAMATIZE reading for one mid-west newspaper. The appealing as Charlie himself, who, by the by m 
young man who wrote the article, after way, has 88 per cent of the available radio the m 

WITH working with chain store display policies, set audience listening to his program on Sunday 
down his thoughts from actual experience evenings. Display possibilities for this mer- BJ. N. 


BLOWU PS and no doubt his ideas are in accordance  chandise are as unlimited as the kindling Qn £ 
with those of hundreds of chain store display wood out of which Senor McCarthy is Juli 
AND STOP TRAFFIC managers. Certainly no chain store display- carved. A woman in one of our elevators Mater 
man since the article appeared has repudi- passed a display of Charlie McCarthy dolls. & ayo 

ated the statements, nor gone on record as She pointed to them and said to her com- 


: : ; ; 2 . ie sales 
saying things are next to ideal behind the  panions, “I listen every Sunday to Charlie, Flori¢ 


Teens 8 a ee ee ee 


when he’s on the air are certainly dumb!” B coup 


BACKGR OUNDS for display coming from the head office is I wonder what Emily Post would do with Bony 
fit only for the paper baler in the basement. that one! weal 


G IANT PR | NTS Whether this is the true condition or not, the nation 

fact remains that the writer of the article Thoughts while taking care of the baby: 
MURALS and hundreds like him could improve con- Christmas is just around the corner in most atte 
ditions if given the opportunity. The New display departments and I'm wondering what Cincit 
in Black and White, Color, York heads think otherwise and have issued will be the big sensation in New York. vee Plans 
Sepia or Menotone orders to their men to submit all future arti- Lord & Taylor bells reached a new high i The 
; ; cles to them for approval. merchandiseless windows .. . many stores BPrecess 
Blowups are widely and effectively are using this idea . . . will the Mid-westet! BBDispla 
_ wns poviiag store inte- Will this move by the chain officials im- farmer go for it like the hurrying New BBhotel, 
7 —_— prove their display problem in stores Yorker? ... will the bells stop the Souther BOctob 
Made from your own photos, or throughout the country? It certainly will gentlemen and bring glad tidings of great Bappoin 
you can select suitable illustra- not! Thousands of displaymen working in joy to the displayman who gambles on this ithe ne 
bayer gape ap chains, working hard and long in display age-old symbol of the Noel season? . ; - toy held Z 
seni Henn at rier itty departments, thinking up ideas to sell mer- displays will go the rounds, reaching neW being 
chandise, will hesitate to have their thoughts peaks of entertainment with sound . . . Santa BBbe hel 

Write for Complete Information appear in print. Instead of trying to im- Claus in miniature, Mickey Mouse as 4 
and Price List prove their displays they will try to find Tailor bold, Ferdinand, the Bull, Snow Los A 

_@ employment where censorship doesn’t exist. White and Dopey ... there is no truth ™ P| 

It’s too bad the chain store in this case re- the rumor so strongly circulated last se ans 
MELOY BROS., Inc. gards a displayman as so low in store impor- son that a certain large store was sulne The 
tance. You start in the windows and grad- a manufacturing firm for a mechanical dis: ten, B 
ually work up through the selling depart- play last Christmas because the movie did RP ecomi 


- ? P , < Bele 
ments to be manager, if you're lucky. not make its appearance before Santa Claw we 7 
Ing | 








We specialize in 


Shelbyville, Indiana 
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came down the chimney . . . by Christmas 
morning most displaymen are so fed up with 
seeing red that they snort like a bull when 
they unwrap a red necktie . . . which re- 
minds me that T. Willard Jones, Shreveport, 
La. is the man responsible for a satisfactory 
solution to the I. A. D. M. photo contest 
rules... . everybody seemed highly satisfied 
this year, for once . . . constructive criticism 
is too often mistaken for cheap hatred in the 
minds of those who need it . . . Ellsworth 
Mapes, Campus Clothes Shop, Madison, Wis., 
put a coffin in his window to bury the oppo- 
sition of the Badgers . . . may his display 
ambitions live Jong . . . coat hangers leit 
in display windows loom up like a mis- 
spelled word in advertising copy .. . people 
who stand in front of show windows facing 
out waiting for buses and friends cost stores 
thousands of dollars in sales each year ... 
a slow-moving treadmill might help if in- 
stalled at sidewalk level .. . the war scare 
in European capitals will no doubt bring 
forth many wonderful peace-time displays 
in American retail stores during Armistice 
week . . . displaymen have a tremendous 
influence on public opinion with civic dis- 
plays... let’s have more of them! 





New Display Firm 

ls Formed 

Multiposters, Inc., 103 Park avenue, New 
York City, has been formed to manufacture 
and distribute especially designed quantity 
point-of-sale changeable poster displays. 
The apparatus, which is illuminated, consists 
of thirty-one posters 5% inches high by 11 
inches wide which are shown individually 
Bin a black shadow box. The operation is 
by motor. Harold Payson is president of 
the new organization. 





),N. Greene Leaves 
On Extended Trip 


Julius N. Greene, manager, Dixie Display 

Material Company, 43 Pryor street, S. W., 
Atlanta, Ga., is now making an extensive 
sales trip throughout Georgia, Alabama, 
Florida, Mississippi, Louisiana, Texas, Ten- 
nessee, North Carolina, North Carolina, 
South Carolina, and Kentucky. His com- 
pany, formed only a short time ago, has 
secured the representation of a number of 
nationally-known lines. 












Cincinnati Club 

Plans Election 

The first meeting following the summer 
recess was held by the Greater Cincinnati 
Display Club at the Netherland Plaza 
hotel, Cincinnati, Ohio, the evening of 
October 10. A nominating committee was 
appointed for the selection of officers for 
the next fiscal year and an election will be 
held at the next meeting. Plans are also 
being made for a “get-together” frolic to 
be held soon. 





















los Angeles Club 

ans Jamboree 

The Los Angeles Display Club, John Flot- 
ten, Harris & Frank, president,. is rapidly 
coming famous for its “jamborees.” The 
ext will be held in November. Plans are 
ing made for an attendance of 200. 
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HI-COLOR GRASS MATS 
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FOR YOUR FALL AND CHRISTMAS DISPLAYS 


Now you can have Hamburg All Hamburg mats are made of 
Grass Mats in these brilliant close-crop grass of luxuriant 
colors—Red, Green, Blue, Foli- texture, and are fireproofed. 

age Brown, Natural Straw, Prompt shipments from stock. 


Orange, Yellow. Just what you Order Hamburg Grass Mats 
need to give your displays from your local Display Equip- 
maximum attention value. ment House or direct from— 


HAMBURG FLORAL MFG. CO., INC. 
HAMBURG, NEW YORK 


Largest American Manufacturer of Grass Mats 











| Novodom Turntable 


Runs 4 Weeks on 
Flashlight Batteries 


WIRES 
NO f5 
ELECTRICITY 
One Year Guarantee 
FLEISCHER & CO. 
12 West 27th St. 


New York City 
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Inspiration for Showmen! 


V ISIT our showrooms and see glamour 
in the making! Here are CORA SCOVIL'S 
newest, most striking mannequins, modishly 


coiffured, exquisitely sculptured. 


You'll want to see, too, our holiday preview 


of smart glass and metal fixtures newly 


created by CYRILLE STEINER STUDIOS. 


JAS. B. WILLIAMS, Inc. 


498 SEVENTH AVE. 
NEW YORK 














For Sales Producing, Attention Arresting 


XMAS WINDOWS 


Put on a swell Christmas show this year! You'll find 
many of the items listed below useful. No matter 
what your need—call upon Maharam "The Display 
Center of America." You'll get it quickly, exactly 
and at a saving! 

























@Pliofilm (Xmas @Chrome Sheets— 
Patterns) — Tape—Banding 
@Pliofilm Fringe @ Architex 


@Jewel Cloths 


@Metal Cloths @Buttress Board 


@ Rhinestoned @ Cel-O-Glass 
Fabrics @ Die-Cut Letters 

® Luxor Braid @ Laminito 

@ Roping @ Compressed Sisal 

@Foil Papers @Beaver Board 


@Corrugated Papers 
@Borders & Ribbons Products 


@ Cellophane @Tackers & Staples 
“Novelties” @Glolite Trees 

@Chrome & Foil @Snow Blocks 
Moulding @ Leatherettes 


@QUILTED PETAL FOIL 









NEW YORK— 46th STREET 





130 WEST 


CHICAGO — - - 6 East Lake Street 
ST. LOUIS - : - Syndicate Trust Bldg. 
LOS ANGELES : : - 819 Santee Street 

















® | GLASS SILK (SPUN GLASS 
Mr. Display Manager ose | Gives Snow or Ice Effect ‘ 
Next time you need a Displayer write the | Pure White — Fireproof— For Window Display 
ae: ~_ ———, are P noae rege | and Decorative Purposes — Manufactured by 
raine y working on actual merchandise in 
full-sized show windows. A staff of N. Y. dis- | FRIEDRICH & DIMMOCK 
play experts helps them to “Learn by Doing.” Factory: Millville, N. J. 
Our graduates know their business. | Sales Office: 7 EAST 42nd ST., NEW YORK 


Tel : ¥ 
ACADEMY OF DISPLAY Pcie src: ator da 











Send for Booklet ““N”, 8 E. 418t St., New York City 











“Serving the, Display Profession” UNITED DISPLAY SERVICE. INC. 


Distinctive Display Equipment and Novelties designers and builders of 
NAT SIEGEL MECHANICAL DISPLAYS 
39 W. 37th St. New York City Send for copy of our Folder 


Bet. 5th and 6th Ave. Phone Wi 7-8485 718 SO. CLARK ST. CHICAGO, ILL. 
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ANNUAL P. C. A. D. M. CONVENTION 
VOTED HIGHLY SUCCESSFUL 
By W. E. PARNUM 


British Columbia Electric Railway Co., Lig, 
Vancouver, B. C., Canada 









It was the opinion of all the delegates to 
the annual Pacific Coast Association of Djs. 
play Men convention concluded a couple oj 
weeks ago at Vancouver, B. C., that it wa 
a great success. The program provided ; 
well-balanced feast of educational and ¢. 
tertainment features and, above all, a fin 
reunion of display associates from th 
United States and Canadian centers. 

A few American cities were not repre- 
sented as largely as was expected, Owing ty 
labor difficulties and bad business cong- 
tions brought on by European war scares 
but many cities responded to the call, |; 
is to be hoped that next year’s convention 
will include delegates from every Pacific 
coast city as these conventions provide, year 
after year, a fund of ideas for all display- 
men. 

Sunday, September 25, the first day oj 
the convention, was largely devoted to Teg: 
istration and welcoming of delegates, golj 
and scenic tours. 

On the following day the convention got 
under formal way. Vancouver had been 
thoroughly canvassed to locate speakers who 
would approach the subject of modern dis- 
play from every angle. The committees 
efforts more than satisfied the delegates, 
many of them expressing a desire to receive 
copies of the several excellent talks. 

Among the addresses delivered were those 
by Peter Browning, department of advertising 
promotion, The Vancouver Sun; Professor 
C. W. Topping, University of British Colun- 
bia; W. C. Mainwaring, general sales man- 
ager, British Columbia Electric Railway 
Company, Ltd.; H. Brook Smith, advertising 
manager, Hudson’s Bay Company; George 
Cran, director of advertising, The Vancow- 
ver Sun; Walter Carson, president, Henry 
Birks & Sons, Ltd. Several of the talks may 
be published in future issues of DISPLAY 
WORLD. 

Erwin A. Hiffman, president, International 
Association of Display Men, St. Louis, Mo. 
welcomed the delegates by a radio address. 
Robert O. Johnson, Commonwealth-Edison 
Company, Chicago, was present as the offi 
cial representative of the I. A. D. M.,, and 
urged affiliation with that organization. A 
lively, but good-humored discussion fol 
lowed, after which a number of delegates 
joined the association on the last day of the 
convention. 

The dinner dance and also the mammoth 
stag party exceeded all expectations. 

In view of unsettled conditions at preset! 
—which, fortunately, are clearing up rapidly 
—it was decided that a committee would 
meet early next year to discuss the 1% 
convention city. It was the opinion of mat! 
that either San Francisco or Los Angelé 
would be the logical location for the com 
vention, and would have the loyal supp" 
of the Pacific northwest and Canadian citi 


Change Of Address 


For Ruth Copeland 

The Ruth Copeland Studio is now locat# 
in new quarters at 133 West 23rd _stre® 
New York City. 
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PERIOD OF FORMAL ELEGANCE 
FOR NEW YORK WINDOWS 
[Continued from page 11] 


corsets were inflated and seemed to float 
in midair. Actually they were moulded over 
papier mache shells in the natural contours 


| of the figure, and these were then finished 


in the corset color and rendered practically 
invisible. The card text, in the repetitious 
manner of Gertrude Stein, placed particular 
emphasis on the corsets in relation to clothes 
and the figure. 


The glittering elegance of past decades 
was brought vividly to mind by Display 
Director Tom Hanlon in a recent and at- 
tractive dramatization of McCreery’s 10lIst 
anniversary. Dominating the background in 
this display was a photographic blow-up of 
an old engraving, hand-tinted in soft water 
color and enclosed in a baroque white and 
gold frame with the date 1837 inscribed in 
gold on the bottom. 


On the raised platform in front of the 
mural was the regal figure of an old-fash- 
joned mannequin in a costume of black net 
and lavender sequins which was actually a 
part of the coronation wardrobe of Queen 
Alexandra; the modern figure in a 1938 ver- 
sion of the hoopskirt struck an effective note 
A small reproduction of the 
frame on the background, mounted on a 
white easel, bore the anniversary announce- 
ment lettered in white on a green poster. 


In keeping with the fashion text, “Black’s 
Femme Fatale by Night,” all the selected 
gowns were black and bore romantic titles 
which were lettered on small cards at the 
foot of the mannequins. The walls were 
done in a soft green and the floor and plat- 
forms were finished in a simulated green 
marble. 


All of the old-fashioned costumes used in 
this promotion were loaned by courtesy of 
the Museum of Costume Art. The frames 
were done by Paul Snow Tilden, Inc. 


The fall harvest of ripe fruits and vege- 
tables, piled up logs freshly split, and hay 
in a rustic barn—provided seasonal back- 
grounds for a series of colorful windows 
dramatizing the opening of Lord & Taylor’s 
new “Country Clothes Shop.” Accenting the 
reds and greens of the featured costumes in 
this window, Display Director Dana O’Clare 
heaped ripe red apples on unpainted wooden 
boards against a slanting background of 
weathered shingles. 


Golden squash filled the baskets beneath 
the stands and spilled out on the earth-brown 
floor of peat moss. Merchandise was draped 
casually over the baskets and accessories 
strewn ingeniously about the setting—gloves 
lying carelessly among the apples and a hat 
Perched on a branch of bright autumn leaves. 


Even the mannequins shared the rustic 
mood, posed casually against the curved side 
wall which shaded from a soft yellow to a 
warm bright orange. A spotlight directly 
over the upright beam cast a golden light 
over the figures, while another light in the 
upper right frame of the window was fo- 
cused on the oatmeal poster lettered in deep 


Tust and decorated with a spray of autumn 
loliage. 
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JUST WHAT YOU WANT FOR 
CHRISTMAS DISPLAYS! 





eA better, speedier finish for 
WINDOW and STORE BACKGROUNDS! 


RONCOLAC 


FLAT DISPLAY LACQUER 


This recently developed finish is making a big hit 
with display men the country over. 








You'll like it, 


too, because it gives advantages impossible with 
Poster colors and Casein paints. 


Read these features: 





eAbsolutely dead flat. Reflects 


no light. 


eSpeedier application. Being lac- 
quer, it is sprayed and dries im- 
mediately. 

eEasily cleaned with soap and 


damp cloth, within 20 minutes 
after application. 


eFor any material; paper, card- 
board, Beaverboard, Masonite, 
Upson board, wood, etc. 


@2 to 3 times more hiding power, 
because it has that much more 
pigment. 


Takes perfect lettering with water 
or poster paints. No “‘crawling.”’ 
No special treatment. 


eTakes masking tape without 
harming surface. 


e9 strong colors, Black, White 
and Aluminum. Mix colors to 
get any desired shade. 


Make tests with Roncolac before the rush sets in. Be 


convinced. See your jobber for your needs. 


Write us 


for further details, prices and color chart. 


T. J. RONAN CO., INC. 


749 E. 135th Street, New York City 
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| NALCO, INC., 116 EAST 27th ST., NEW YORK, NW. Y. p 








Sparkling SILVER Stars 
we = and Bells on Christmas 
hs BLUE Background. Shad- 
Seed ows in darker blue. All- 
. ; over embossed. Processed 
on special Toughtec pa- 
per. In rolls 30 inches 
high by 20 feet long. 


$2.00 per roll 
Also produced in GOLD 
and RED combination. 
Specify color when order- 
ing. 

J 
Colored Circular 
on Request 











e GIFT BOXES UNIT 


NO. X-400—60 IN. HIGH, 7 FT. WIDE 
SPRAYED IN BRILLIANT XMAS COLORS 


@This is only one of our Xmas Display 
Leaders. See the others on Display at 
your Service Wholesalers or in our Show- 
rooms. 


The Reyburn Manufacturing Co., Inc. 


DISPLAY DIVISION 
SHOW ROOMS AND WAREHOUSES 
106 7th Ave., N. Y. 1100 S. Wabash, Chicago 
Allegheny Ave. at 32nd St., Philadelphia 











“TOUGHFLEX” 


The Newest Material 


NOT WOOD—? 
NOT FABRIC—? 
NOT PAPER—? 
and NOT EXPENSIVE 


Wait 'Till You Use It! 


WRITE FOR SAMPLE 


UNUSUAL ProbucTS Co. 


4568 BEVERLY BLVD. 
LOS ANGELES 








You spend good 
money for adver- 


ARDBOARD 
tising cutouts or 
EASELS counter merchan- 
° 2 dise displays. It 
is economy to use the Stand Pat Easel, with 
special lock feature which insures it against fall- 
ing down and relieves the strain the ordinary 
easel encounters. The Stand Pat Easel will out- 
live your display card. Write tor sampies today. 
Stand Pat Easel Corp., 66-72 Canal St., Lyons, N.Y. 











SEE THE NEW 


BRISCHOGRAPHS 


at your dealer or write 


The Brischograph Co. 
COLUMBUS, OHIO 


Enlarging Projectors for Display Men, 
Artists and Sign Studios 
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Inexpensive Animation 


By JOHN SCOTT 
Swern & Co., Trenton, N. J. 


iP 4 








Ug 














Below is a photograph of an animated dis- 
play which we installed two days before 
Christmas and kept in service until after 
New Year’s day. The display was produced 
very inexpensively and caused many favor- 
able comments on the part of shoppers. 

The backdrop was of dark blue sateen, 
with chromium stars pinned in place. By 
means of a small fan on the floor, the stars 
were kept in slight motion so that they glit- 
tered and sparkled. The scarves of the 
coachmen were also kept in constant motion 
by the same fan. 

The animation was really very simple. 
The horses and carriage rocked back and 
forth on 1-inch dowel sticks which were 
brought through the back panel and attached 
to a small motor. The sketch above 
illustrates the mechanics of the action. 

The panel was covered with snow-cloth. 
The snow bank effect was made by fastening 
snow-cloth to the top of an _ irregularly 
curved panel of wall board, and bringing it 
forward in a gentle slope to the front of 
the window. The cut-out trees were painted 
a shade of medium blue, with a slight snow 
effect on the branches. The horses and 


—Simple, inexpensive animation gave punch 

to this display by John Scott. The sketch 

above illustrates the mechanics of the mo- 

tion. Blue floodlights gave the scene the 

appearance of night. The moon, of muslin 

over a framework, was illuminated from the 
rear with an orange light— 


coach were all in dark blue and the reins 
and coachmen’s scarves were bright red. 

The moon was made of muslin, stretched 
on a circular frame. In the rear of this 
was placed a 200-watt flood light, screened 
with orange gelatine and diffused with an 
old piece of ground glass placed directly in 
front of the bulb. 

When first installed, the message read: 
“Merry Christmas Everyone.” It was 
changed the following Monday tto read: 
“Happy New Year Everyone.” These cut- 
out letters were finished with silver flitter, 

The six 150-watt lamps which illuminated 
the window were screened with deep blue 
gelatine filters which gave the scene an é- 
fective night atmosphere. 





Genevieve Bonner 


With Ketcham 


Miss Genevieve Bonner, specialist in the 
field of theatrical lighting, has joined the 
technical staff of Howard Ketcham, color 
engineer, New York City. She will assist 
in developing the modern techniques of light- 
ing in display design, especially as applied 
to window and other store display. After 
extensive art studies in Germany, Switzer- 
land, and France, Miss Bonner worked for 
some time at the Comedie Francaise, then 
returned to the United States and for three 
years studied lighting under the instruction 
of Professor Stanley McCandless, Yale wi- 
versity. 
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By DR. OTTO BETTMANN 
The Bettmann Archive 
New York City 


When invisible glass windows were in- 
stalled at a number of Child’s restaurants 
recently, Western Union boys were hired to 
record the public’s interest and attention. 
The number of people who stopped and 
looked inside marked a 40 per cent increase. 

And so it goes. To make people look up 
and take notice, you must offer more than 
an actual ‘merchandise exhibit. People are 
eager to look at windows that are dramatic 
and spectacular; even certain extremes may 
be permitted on the score of attention-get- 
ting. 

Humor is always sure-fire, but it is diffi- 
cult to be amusing or humorous with topical 
pictorial matter. You can not, obviously, 
satirize or ridicule your own merchandise. 
And yet humor is one of the greatest eye- 
catchers and good-will builders. How then 
to be amusing without kidding the goods to 
be sold? 

The answer is: look back. Take a retro- 
spective glance at times gone by. Display 
the old world, those early days of horrible 
hats and bustles and bathing suits and what- 
nots. A blow-up of a lady and her corset of 
a hundred years ago—from a print of that 
time—provides a delicious laugh for your 
potential customer, besides flattering her 
and your merchandise. She studies this old 
armor-like whale-bone corset and thinks: 
“How much cleverer we are today!” And 
automatically, your petite, modern corset 
gains immeasurably by this vast contrast. 

In other respects, too, documented pictures 
prove superior for display purposes. A musi- 
cal instrument in your window can hardly 
suggest the pleasure and beauty that lies 
within it. But a photo reproduction of a fine 
dramatic painting of Beethoven at the piano 
succeeds admirably in recapturing the high 
musical atmosphere inherent in the piano 
offered for sale. Similarly, a radio set must 
appear unimpressive in a window when com- 
pared with its scientific and cultural achieve- 
ments. But what happens to that display 
when Kircher’s broadcasting system of the 
year 1673 is utilized as a photo-mural or 
blowup? That window now has background 
—historically and aesthetically—and your 
radio set becomes the culmination of man’s 
progress in communications through the ages. 

Displays of books can be handled in the 
Same way. Mere volumes placed in a win- 
dow can hardly be considered effective dis- 
play. But since the pristine days of print- 
ing, artists have pictured scenes suggesting 
the enjoyment of reading. Photo reproduc- 
tions of the works of Rembrandt and 
Da Vinci can make your windows more pro- 
vocative—and they can increase sales! 

There are hundreds of possibilities in the 
use of old prints for decorations, humor, 
contrast, and for products difficult to illus- 
trate. They are inexpensive, easy to repro- 
duce and blow up, and have a permanent 
display value. Other background and illus- 
trative material of a topical nature often 

comes worthless at the close of a season. 
But old prints—either amusing or classical— 
can be kept and re-exhibited again and again. 


NEW! 


CHRISTMAS DISPLAYS—LIFE LIKE 








7”"—.10°— 12” 


RIGHT AND LEFT 











Carronite---Third Dimensional Processed Fiber Forms 
AT LOW PRICES --- LIGHT --- NON-BREAKABLE -~- COLORFUL — WASHABLE 


List List 
Twin Bell, 20”x24”x6” Deep........ $1.25 21” Santa Head, 14'4”x21”"x3” Deep. $1.50 
Reindeer, 18”x33”x4” Deep ........ $1.50 26” Santa Head, 19”x26”x5” Deep. .$2.50 
Candle Plaque, 20”x27”x4” Deep ...$1.50 22” Wreath, 20”x22”x4” Deep......$1.25 


Holly Leaves, 6”x15”2” Deep, $3.00 per Doz. List 
Finished in High-Luster Lacquer Christmas Colors 
WRITE FOR NEW CIRCULAR OF COMPLETE DETAILS 


JOBBERS’ TERRITORY OPEN 


SPECIAL DISPLAYS MADE TO ORDER 


UNITED PRESSED PRODUCTS CO. 


407 SOUTH ABERDEEN STREET -_ =- 


CHICAGO, ILLINOIS 








| A creation we | 
of | 
| Montgomery | 


__ Studios 








BOSTON BUILDING 





The Eternal 


STARS 


ARE OF UNFAILING PRESTIGE 


Genuine Chrome 


Metal Stars . . 
In Semi-Relief 


Highlight the new trend in display. These stars fairly 
Made in four sizes and colors 


Equipped with 


radiate new appeal. 
from rich, scintillating chrome metal. 


fasteners. Easy to apply and inexpensive. 


a thousand uses for them. 


OUR STAR BANDING WILL COMPLETE THE DISPLAY 


Contact Your Jobber or write 


MONTGOMERY STUDIOS 


LOUISVILLE, KY. 


You'll find 











The greatest 
attention compeller 
in DISPLAYS is 


MOTION ° 


Size, color, beauty, shape—all focus 
attention but none have the com- 
pelling power of motion. Before 
the kaleidoscopic background of 
the modern merchandise window or 
merchandise shelf one thing stands 
out, the animated display and all 
eyes center there. If you want your 
sales displays seen, if you want 
your message put across to project 
your “specials” into passers’ minds 
—give your displays action. And, 
if you want dependable trouble- 
free, long lived, low cost animation 
fany motion, any speed), power 
them with SPEEDWAY Flea Power 
Motors and Mechanisms, or build 
them on SPEEDWAY Turntables. 
These dependable 110v_ back- 
geared units comprise a complete 
line that meets every display con- 


dition. 


WRITE FOR 
CATALOG 


Speed Way Mig., Co. 
Sand Aven 
Wid Cicero, Ill, 
WINDOW DISPLAY 
CARD WRITING 
and ADVERTISING 
By Our 
HOME STUDY 
METHOD 


P 
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EASY PAYMENTS 
Write for Catalog 


THE KOESTER SCHOOL 


300 W. Adams Chicago 





® MOULDINGS @ 


FOIL COVERED-—2¢ PER FT., UP 
Double pointed nails for invisible installation, 20c C. 


e TURNTABLES e 


flashlight battery operates it day and $6 50 
night—6 to 12 weeks.. Sece's sn AOR ‘3 
Distributors and Salesmen Wanted 
MASTER METAL MOULDING co. 
79 Madison Ave. New York 
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E. Burns, Simpson's, 
Wins Rosenau Prize 

First prize of $50 in the display contest 
sponsored by Rosenau Bros., Inc., has been 
awarded to E. Burns, Simpson’s, Toronto, 
Canada. George H. Wagner, J. L. Brandeis 
& Sons, Omaha, Neb., won second place, fol- 
lowed by Harry E. Russell, E. Fienberg & 
Co., Dover, Ohio. 

Other prize winners were L. A. Broadus, 
Furchgott’s Department Store, Jacksonville, 
Fla.: Howard Kelly, Atlas Fashion, Ports- 
mouth, Ohio; T. Kruse, E. W. Edwards & 
Son, Syracuse, N. Y.; Paul Pellegrini, Daly 
Brothers, Eureka, Calif. Contest judges 
were Samuel Blum, Bloomingdale’s; Tom 
Hanlon, McCreery’s, and Emil Nelson, Stern 
Brothers—all of New York City. 





Igloo To Be Featured 


At New York Fair 

An igloo so large that a five-story building 
could be erected inside it will be built by 
the Carrier Corporation, Syracuse, N. Y., as 
the central feature of its exhibit at the New 
York World’s Fair, 1939. The mammoth 
reproduction of an Eskimo home will have 
“snow” encrusted walls and its own private 
aurora borealis which will flash on and off 
across the ceiling of the structure. 

The igloo will be 70 feet high and sheathed 
with white stucco which will have a special 
crystallized finish to simulate snow. 





—The illustration at the right is of a dis- 
tinctive and smart panel screen with three 
Swedish Modern plaque designs, symbolic 
representations of Swedish industry. They 
are cast in durable "Min-Event" composi- 
tion from original wood carvings. The 
panels are of seasoned lumber. Designed 
and produced by W. L. Stensgaard & Asso- 
ciates, Inc., Chicago. . . . Below is an 
itinerant display of striking design and color 
scheme, showing the complete line of Hickok 
braces, belts, jewelry, and garters. The 
display is of cabinet construction, finished in 
durable lacquer colors with hand-painted oil 
color reproduction of an original Hans 
Flato. Produced and routed by Stensgaard— 


OCTOBER, 1938 


Hess Brothers Introduces 
"Dura-Plastex" 

Hess Brothers announces the production 
of articles made from the newly invented 
material “Dura-Plastex.” This new material, 
although similar to papier-mache, is said to 
be much more durable, light weight, un- 
breakable, weatherproof, and can be painted, 
Manfred Blumenthal, 215 West 98th street, 
New York City, is sales agent for the com- 
pany. 


Camera Chones Qeened 
By Art School 

Because of the demand for such a course, 
The American School of Design, 133 East 
58th street, New York City, has added to 
its other art courses a course in photography. 
This is under the direction of Peter A, 
Dietz, and will include all phases of the 
work. 














38 


tion 
ited 
‘ial, 
| to 
un- 
ted. 
eet, 














OCTOBER, 1938 


Intriguing Colors 
To Be Featured 

The quickened tempo of world events and 
the dramatic changes affecting fashion set 
the lively pace for the collection of twelve 
“Exciting Pastels,” to be featured by the 
Textile Color Card Association in its 1939 
spring season color card. Inaugurating a 
new confidential swatch service, the asso- 
ciation has just issued to members advance 
clippings of the sixty-eight silk colors to 
appear in the card. 

The tones in the group are clear and ani- 
mated, in keeping with the intriguing “up- 
lift” spirit. that dominates the entire fashion- 
scape. Reflecting this new feeling are 
bright, sparkling tones of the cerise, cycla- 
men and fuchsia variety, such as Dramatic 
Rose, Rose Moderne and Caprice Rose, as 
well as the lighter Coquette Pink of orchid 
undertone. Likewise, Romance Mauve ex- 
presses the increasing favor for violet shades 
reminiscent of the turn of the century. Also 
prominent in this pastel group are blues of 
violine cast, as Symphony Blue and Melody 
Blue, and Magnetic Blue, a turquoise ver- 
sion. Other lively tones include Vert Galant, 
a tart lime green, Magic Yellow of lemon 
cast and Charm Coral. 

Brilliant, exotic hues called “Tropic 
Nights” comprise another highlighted grou 
in the association’s spring silk collection. 
These exuberant tones lend a dashing note 
to romantic evening modes and also fit 
smartly into the sports or cruise wardrobe. 
Included in this gay group are striking new 
variations on the violine theme, as Exotic 
Violet, Romantic Fuchsia, Rose d’Amour in 
the American beauty family and Violine 
Blue. Frou-Frou Green, a vivacious deep 
lime tone, Allure Blue of vivid royal cast, 
Vert de Paris in the chic chartreuse range 
and the flaming Gaiety Red further express 
the favor of bright exhilirating colors. 

Eight pastel shades for women’s shoes, 
captioned “Romance Pastels,” have been 
chosen for Southern resort and 1939 Summer 
wear. These light and lively garden tones, 
which are in close harmony with new pastel 
types that will register smartly in summer 
costumes, millinery, and other accessories 
will form a supplement to the ten basic 
colors appearing in the women’s shoe and 
leather card for spring, 1939. No additional 
basic tones were chosen. 

The group of “Romance Pastels,” in tune 
with dominant period influences in fashion, 
comprise Rose Sky, Garden Blue, Blossom 
Yellow, Victorian Violet, Flower Green, 
Mauve Cyclamen, Romantic Blue, which is 
an aqua tone, or a lighter development of 
the popular teal, and Amberwheat, an inter- 
esting burnt straw shade that will key 
smartly with summer millinery. 

“Victorian Pastels” is the caption for a 
group of five light summery tones which, it 
was explained, form a supplement to the ten 
basic colors appearing in the 1939 spring 
glove color card. 

The “Victorian Pastels,’ inspired by the 
picturesque and romantic modes of the Vic- 
torian era, which are strongly influencing 
the fashions of our day, highlight Nosegay 
Blue, Blossom Yellow, Victorian Pink, Ro- 
mantic Blue, an aqua or light version of 
teal, and Sunstraw, a smart light wheat or 
Tuscan straw type. 





DISPLAY WORLD 5h 






COLLARETTE 


R. P. 220 


CHARM AND BEAUTY 
COMBINE TO DO A 
REAL SELLING JOB 



















This collarette, beautifully finished in natural flesh, is cast in Genuine 
Unbreakable Rubberlite. Equipped for mounting on regular stand or 
can be used as illustrated above. Especially adapted for blouse, scarf, 
millinery and necklace display. Write for circular on additional numbers. 


RUBBER PRODUCTS, Inc. 


529 S. JEFFERSON ST. | EAST 42ND ST. 
CHICAGO NEW YORK. 


tin FREE COPY! 


Daily’s NEW 


1938-39 


CATALOG 


Just off the press! New items! 
Low mail-order prices! 176 
pages of supplies for artists 
and sign writers. Actually a 
50c value book—but yours for 
the asking. Write for YOUR 
personal copy today! 


Bert L-Daily,Ine. 
122 East Third St., yton, O. 





























Headquarters for 











. Let us show you how 

Decorative e METAL-BORD can be 

, ' MAHARA used effectively. Ma- 
Di sp la Y Fa b shee rl CAN FILL haram has a ars 8 
@ WINDOW DISPLAYS Png stock on hand for 

® EXHIBIT BOOTHS NEED immediate delivery. 


® WALL COVERINGS 


Available in Sh 
@® SHOW CASE LINING sere, 


Tape and Trim. Write 


@® THEATRICAL DISPLAYS . today f | 
serving NATIONAL WHOLESALERS Samples he lonpnteien hun- 
OAKLAND TEXTILE COMPANY | 2 ’rces dreds of new ideas. 
461 Fourth Avenue New York City pend SEE PAGE FOUR 












CUT-OUT LETTERS for DISPLAY WORK 


L 
3/32 to 1 inch or more in thickness Vrs CORPORAT ‘i 
IN MANY BEAUTIFUL FINISHES NEW WO 194 WEST 46th poe 
THe M B tiful i ie 
IN snd Less  seemeng Chicago—6 East Lake Street 
sive than Hand | St, Lovis—915 Locust St. (Syndicate Trust Bldg.) 
COMPAR Y cut Letters. a. 


Write for Samples and Price List 
Display & Sign Materials 


BRIDGEPORT, CONNECTICUT WIND Ow DI SPL A y 
ePlease Mention DISPLAY WORLD M AT ER IA L 


When Writing Advertisers BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baltimore, Md, 
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Designed especially for holiday displays. 
The whimsical figures shown above will give 
your windows and counters a note of cheer 
and good humor particularly appropriate to 
the season. These figures are 17 inches tall. 


Build your window show around this fas- 
cinating pair of Frank Trainor creations. 
You'll have prospects lined up three deep to 
see it. Good humored customers mean in- 
creased sales. That’s where Trainoramics 
will do a big job for you. They never miss. 


Their unbreakable construction will keep 
them on the job each season for years. Their 
bright, check-proof enamel colors will be 
just as bright five years from now. 





A Christmas group that’s a real 
winner is ready now! Send for 
photograph. 


TRAIN ORAMICS 
Adler Corbett Studios, Inc. 


55 West 42nd St. New York 











IMPORTED DOMESTIC 


CORDUROYS 
VELVETEENS 


RAKO SEAL 


A NEW LUSTROUS PLUSH 
AT AN UNUSUAL PRICE 


Specializing Exclusively in These Fabrics 
Wholesale Only—No Cuts 


J. C. SIEGELMAN CO., Inc. 


11 EAST 22ND ST. -NEW YORK, N. Y. 




















ePlease Mention DISPLAY WORLD 
When Writing Advertisers 
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Compound Helical Spiral 
For Novel Train Display 


By CHARLES FRANKLIN 
Ocean Park, Calif. 


The writer is a model railroad fan and 
enjoys building his own bridges, track, turn- 
tables, etc. Last November I conceived the 
idea of constructing a spiral track as shown 
in the illustration. It was later used for a 
retail toy display window and created so 
much interest and stepped up sales so mate- 
rially that I am now passing the idea along 
to other men who may wish to build a simi- 
lar novel display. 

The reader will note that it is a compound 
helical affair—one spiral within the other. 
A train climbs the outer spiral and at the 
top it turns inward and descends on the inner 
spiral. At the bottom it turns outward to 
the outer spiral again. The total distance 
traveled by a train in covering the complete 
course is nearly 60 feet, although the base is 
only 48 inches in diameter. Construction 
details are given below. 

One train only on this track gives a 
pretty performance, but a real novelty is at- 
tained by the fact that two trains can run 
simultaneously on the track—chasing each 
other around hour after hour but never over- 
taking each other. The synchronization is 
brought about by employing the “block sys- 
tem control” known to all model railroad 
fans. 

After I had finished the track a friend in 
the retail toy business used it as a display 
attraction at Christmas time. It proved to 
be a “wow,” jamming the sidewalk during 
the entire holiday shopping season. Several 
Los Angeles stores will use the same idea 


—Trains running on this novel track travel 
a distance of 60 fext, although the unit is 
only 48 inches wide at the base. Trains 
ascend on the outer track and descent on 
the inner, without ever catching up with 
each other. Construction details are given 
in the article. Total cost for materials, 
less than $10— 


this year, one of the units being 96 inches 
high, with 12 double loops. 

By studying the photograph and checking 
the specified parts against it, any mechani- 
cally-minded man should be able to build a 
similar track. 

The base is made of %-inch fir plywood, 
48 inches in diameter. The upright posts 
are 14-inch maple dowels; the width between 
them is 4% inches. The cross-pieces that 
support the track are cut from % by 34-inch 
pine; the space between them is 5% inches. 
The ties are is by % by 3-inch pine, slotted 
on the under side to fit over the continuous 
girder strips, and slotted on the upper side 
to receive the rails. Both girders and rails 
are ve by %-inch cold-rolled steel. This 
steel comes in 12-foot lengths and costs less 
than 1 cent a foot. It makes a smoother, 
better track than any of the ready-made 
tracks and is much cheaper. 

The trains travel in a counter clockwise di- 
rection. They climb the outer spiral and de- 
scend on the inner. The “up” speed is con- 
trolled directly on the transformer. The 
“down” speed is controlled by a home-made 
rheostat of about 6 ohms resistance. This 
rheostat was made with a 10-cent heating 
element from Woolworth’s. The total cost 
for materials for the entire track, base, rheo- 
stat, etc., was less than $10. 

If any reader wishes further information 
on this novel track and will address an in- 
quiry to DISPLAY WORLD, the writer will 
gladly supply additional details. 





Felsbury Appointed 
Sales Manager 

Leonard C. Felsbury, creator and producer 
of advertising displays, formerly owner of 
the Silk Screen Process Company and the 
Quadri-Arts Company, both of New York 
City, is now sales manager of the Paint Print 
Process Company of the same city. 
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BRUSH, FINGERS, WRIST, ARM, 
AND EYE 


[Continued from page 24] 

2. In making a stroke, place your brush 
in its proper position to start the stroke. 

3. Have your eyes lead the stroke to its 
conclusion. The eyes must look underneath 
the brush, always a little ahead of the brush 
and guiding it along the way. 

4 When you have progressed from one- 
half to three-quarters of the length of the 
stroke, train your eyes on the finishing point 
and let the brush follow the path made by 
the eyes. 

5. Never finish your stroke with the eyes 
and brush together. Your gaze must be at 
the finishing point before the brush reaches it. 

6. When making a stroke, start at the bot- 
tom of the top guide line, and end at the top 
of the bottom guide line. Never start at the 
top of the guide line or end below it. This 
can be achieved only by constant practice 
and eye training. Practice will make this 
procedure a habit with you and before long 
it will be done as a matter of course, with- 
out the necessity for thought. This method 
will bring your lettering exactly on the line, 
as you wish. Only in this way can you have 
your lettering on an even line and not above 
and below the guide lines across the card, 
with resulting unsightliness. 

Further hints on the coordination of arm, 
wrist, and fingers will be apparent on an in- 
spection of the photographs used with this 
article. The student of card writing is par- 
ticularly referred to them—while the expert 
may want to refresh his memory on ‘points 
which are probably habitual practice with 
him in his daily work. 





Discount Offered 
1939 Exhibitors 


Twenty per cent discount on booth space 
for the 1939 convention of the International 
Association of Display Men is being made 
to “exhibitors of record” who made their 
reservations on or before October 15, accord- 
ing to a release from the I. A. D. M. offices. 
The notice stated: 

“We are offering exhibitors of record a 
discount of 20 per cent off the regular price 
marked on the space plat, providing reser- 
vation is received on or before October 15, 
1938. A 50 per cent deposit will be required 
on all reservations. The above regulations 
have been formulated for the best interests 
of exhibitors of record for two reasons: 
(1) to give exhibitors of record exhibit 
space at a lower cost, and (2) so we can 
formulate convention program early, as well 
as publicity.” 

The convention will be held at the Hotel 
Astor, New York City, June 25-29. 
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NALCO, INC., 116 EAST 27th ST., NEW YORK, WW. Y. 











PANORAMA * 


Most effective Background 
for CHRISTMAS and Win- 
Modern 
Scenic Effect. Blue, grey 
and Snowhite Color Com- 


bination. Continuous de- 


ter Decoration. 


sign. Processed on flexible 


paper board. 


In rolls 60 inches high by 
20 feet long. 


$3.75 per roll 
2 


Colored Circular 


on Request 








MANNEQUINS 


chosen by the better stores 


FACES of distinction; natural, charm- 
ing, sophisticated. 

FIGURES, CORRECTLY PROPOR- 
TIONED to display all new dress and 
coat styles. 

In standing and flexible effects, in- 
cluding the new “action” poses. 


Write for photographs 


7 West 36th St. Ks von nF 








2!i N. MORGAN 
CHICAGO, ILLINOIS 











We Specialize in 


FRAMES and 
MOULDINGS 


Chrome, Copper or Brass Finish; also, Zinc or 
Wood in Colors. A full line of Chrome Mould- 
ings constantly on hand. 


F. J. Ernewein Company 


THE HOUSE OF QUALITY AND SERVICE 


Established 1912 
23-25 DEMOND PLACE BUFFALO, N. Y. 











Everything for : 
CHRISTMAS ° 





Die-cut Snow Flakes 
Cellophane Fringe—Rope 
Cellophane Novelties 
Floral Wreaths—Sprays 
Snow Cloths—Jewel Cloths 
Visit our exciting new showroom when in Cincinzati 


[] Levely Action Mannequ‘ns 
CL] Display Equipment 

__] Leatherettes—Fabrics 

[] Floor Papers .. 
(] Cutawl and Supplies 
CHECK ITEMS OF INTEREST AND WRITE FOR SAMPLES 


. Borders 


[] Dennison Display Materials 
[] Flexcraft—Buttress Board 
(] Corrugated Papers—Panels 
[] Klingtite Tackers—Staples 
CL] Birdseye Spotlights 
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Question: We have been puzzled on sev- 
eral. occasions as to the correct percentage of 
sales to appropriate for our store’s display 
department. The writer seems to recall that 
many firms have adopted a basis of 1% per 
cent as this figure. Is this correct?—B., 
New York City. 

Answer: It is true that 1% per cent has 
received much publicity in the past as the 


DISPLAY WORLD 


correct percentage for display appropriations. 
However, there is—fortunately—a growing 
trend away from accepting this as an arbi- 
trary figure; it does not apply to various 
types of stores or display conditions any 
more than would 3, 6, or 10 per cent. Many 
progressive stores are now basing their dis- 
play appropriations on the display job to 
be done for the current season or current 
year, rather than on past sales. This is cer- 
tainly the more logical way of deciding the 
question, since changing conditions demand 
changing budgets. Such an arrangement 
means more flexible operation of the depart- 
ment and better all-’round results for the 
store. 














OPPORTUNITY EXCHANGE 











MECHANICAL CHRISTMAS 
ATTRACTIONS FOR SALE 


Nodding Santa Claus, Eye Rolling 
Gnomes, Clown on Horizontal Bar, Min- 
iature Chute-the-Chute, Large Crib- 
Rocking Doll, Cube Spinning Seals, Hand 
Standing Clown, Top-Spinner. Photos 
and details on request. 


Prices Reduced for Clearance 
CHARLES DINLOCKER 
Display Designer 
2218 Rittenhouse Sq. Philadelphia, Pa. 








SALESMEN WANTED 


Leading display material house will hire 
thirty men located in all parts of the 
country, experienced in calling on depart- 
ment store and other retail outlets. Draw- 


ing account against commission. 


Address “P. C. D.” 


Care DISPLAY WORLD 


ATTENTION, DISPLAY MEN! 


Follow famous display windows of Chi- 
cago. Photo reprints of recent fall win- 
dows now available. Special introductory 
offer 24 prints for $1. (Prints size 
21%4x4%). Write for data regarding 
monthly service. 


INDUSTRIAL PHOTO SERVICE 
BOX 701, BAKER BUILDING 
LANSING, MICHIGAN 








ADVERTISING — HOME STUDY-—The Adver- 
tising Minded Displayman is qualified to make 
the most money. Many have graduated from 
this long-established school. Common school 
education sufficient. Send for free booklet out- 
lining home study course and requirements. 


PAGE-DAVIS SCHOOL OF ADVERTISING 
3601 Michigan Ave., Dept. 266B Chicago 








FOR SALE 
Sign and picture projectors, many makes 
and models, new and used, at $5 to $22. 
Send for description. 
SIGN PUBLISHING CO. 
1925 Franklin Ave. St. Louis, Mo. 














WANT A BETTER JOB? 


LEARN Window and Interior Display, Show- 
card Writing, Design Backgrounds, Manufac- 
turers’ Displays, Exhibition Booths. Practical 
instruction by Fifth Avenue Display Experts. 
Free Placement Service. Booklet DW. 


Broadway School 119 West 57th St. 
of Display Arts New York City 


MAKE YOUR OWN BLOWUPS!! 


Liven up your displays with GIANT PHOTOS. 
They are easy and economical to make in your 
own department. Send today for Free Circular. 
Complete Illustrated Instructions only $1. 


FOGARTY 


1689-D Capitol Ave. Bridgeport, Conn. 














DISPLAYMEN STUDY ART—Exclusive, prac- 
tical, inexpensive Correspondence Courses teach- 
ing the making of Scenic and Decorative Win- 
dow Backgrounds, Posters, Cut Outs, Dioramas, 
Accessories, etc. Learn more, to earn more. 
Literature and reduced rates, for stamp. 


The ENKEBOLL SCHOOL of APPLIED ARTS 
Enkeboll Bldg., Omaha, Neb., U. S. A. 








RECLAIMED 


Your worn Cutawl chisels reground, made as 
good as new and returned postpaid at the 
following prices: 

1 to 6 Doz., 50c per doz. 

7 to 12 Doz., 4Oc per doz. 

13 to 24 Doz., 30e per doz. 


. 1902 E. Cook Street 
John Meikle Mfg. Co., Springfield, Illinois 


LEARN WINDOW DISPLAY, SHOW CARD 
WRITING and Retail Advertising. Personal 
instruction under experienced teachers. Inten- 
sive short courses. Practical, individual work 
in each subject. Low tuition. Catalogue free. 


CHICAGO DISPLAY SCHOOL 


Will H. Bates, Director 
39 W. Adams St. Chicago, Ill. 
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Question: Some time ago in this depart- 
ment you referred to a “standard” width of 
wall board, giving this as 48 inches. Aren't 
there other widths being produced now, and 
if so where can they be obtained ?—Battle 
Creek, Mich. 

Answer: The 48-inch width is usually con- 
sidered as standard in wall board; however, 
other widths are obtainable. For example, 
one well-known firm produces 3/16-inch 
wall board in 32, 48, and 64-inch widths, and 
has just recently introduced a board 3-inch 
in thickness by 8 feet wide by 14 feet long. 
Information as to sources has been sent you. 


Question: Can you give us the names of 
several firms which specialize in decorating 
floats, convention halls, streets, etc?—S,, 
Tacoma, Wash. 

Answer: The addresses of several 
firms have been sent you. 


such 





STATEMENT OF THE OWNERSHIP, MANAGE- 
MENT, CIRCULATION, ETC., REQUIRED 
BY THE ACT OF CONGRESS OF 
AUGUST 24, 1912 


of DISPLAY WORLD, published monthly 
cinnati, Ohio, for October 1, 1938. 

State of Ohio, County of Hamilton. 

Before me, a notary pubiic in and for the state 
and county aforesaid, personally appeared Nathan 
Silverblatt, who, having duly been sworn according 
to law, deposes and says that he is the secre- 
tary of DISPLAY WORLD and tthat the fol- 
lowing is, to the best of his knowledge and belief, 
a true statement of the ownership, management, 
etc., of the aforesaid publication for the date 
shown in the above caption, required by the Act 
of August 24, 1912, embodied in section 411, Postal 
Laws and Regulations. 

1. That the names and addresses of the pub- 
lisher, editor, managing editor, and business man- 
agers are: Publisher, The Display Publishing 
Company, 1209 Sycamore St., Cincinnati, Ohio; 
editor, R. C. Kash, lzvJ Sycamore St., Cincinnati, 
Ohio; business manager, Nathan Silverblatt, 1209 
Sycamore St., Cincinnati, Ohio. 

2. That the owners of The Display Publishing 
Co., 1209 Sycamore St., Cincinnati, Ohio, are: 
H. C. Menefee, 1209 Sycamore St., Cincinnati, Ohio; 
Nathan Silverblatt, 1209 Sycamore St., Cincinnati, 
Ohio; Maude Menefee, 3521 kaymar Blvd., Cincin- 
nati, Ohic; Stella Silverblatt, 729°S. Crescent Ave., 
Cincinnati, Ohio. 

3. That the known bondholders, mortgagees, and 
other security holders owning or holding 1 per cent 
or more of the total amount of bonds, mortgages 
or other securities are: (If there are none so state). 
There are no bondholders, mortgagees, or security 
holders. 

4. That the two paragraphs next above, giving 
the names of the owners, stockholders, and security 
holders, if any, contain not only the list of stock- 
holders and security holders as they appear upon the 
books of the company, but also, in cases where the 
stockholder or security holder appears upon the books 
of the company as trustee or in any other fiduciary 
relation, the name of the person or corporation for 
whom such trustee is acting, is given; also that 
the said two paragraphs contain such statements 
embracing affiant’s full knowledge and belief as to 
the circumstances and conditions under which 
stockholders and security holders who do not ap- 
pear upon the books of the company as trustees, 
hold stock and securities in a capacity other than 
that of a bona fide owner; and this affiant has no 
reason to believe that any other person, associa- 
tion or corporation has any interest, direct or in- 
direct, in the said stock, bonds, or other securities 
than as so stated by him. 

NATHAN SILVERBLATT, Bus. Mgr. 

Sworn to and subscribed before me this 6t 


day of October, 1938. 
LEO. B. MEYER, 
Notary Public, Hamilton County, Ohio. 
1940.) 


at Cin- 


(My commission expires March 4, 











COURSES in Window and Store Display, Back- 
ground Design; Merchandising Ideas; Exhibi- 
tion Displays; Show Card Writing; Advertising 
Copy and Layout. Personal Training—Individ- 
ual Advancement. No Correspondence Courses. 


THE RAY SCHOOLS 
Dept. DW, 116 South Michigan Blvd., Chicago. 














DISPLAYMEN everwhere can make sub- 
stantial income easily in spare time. Ab- 
solutely no investment. An_ unusual 
opportunity. “D. M.,” BOX 77, care 
DISPLAY WORLD, 151 5th Ave., New 
York City. 
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"Frisco Fair Will Show 
Migrations of Mankind 

The great migrations of the human race 
will be graphically illustrated to millions of 
visitors to the Hall of Science at the 1939 
Golden Gate International Exposition on 
San Francisco bay. 

Thousands of years of history will be 
dramatically portrayed on a huge electrical 
map. By merely pressing a button, the spec- 
tator will be enabled to see a Mongol horde 
sweeping down from Central Asia to the 
Pacific or a throng of chattering Neander- 
thal men and women trekking across the 
bleak, barren wastes between Asia and Cen- 
tral Europe. 

These push button migrations, all of them 
based on the stirring facts regarding restless 
humanity that anthropology has been able to 
wrest from antiquity will be a part of the 
University of California’s $200,000 display at 
Profits come to the man— the exposition on Treasure island. The 


course of each migration will be outlined by 


(we hope it is you) who vivid, colored lines drawn on a flat vertical 


map of the ancient world, 10 feet long by 
° . . 6 feet wide. Each migration will have its 
uses Mitten's Display Letters own color, with a push button the same 


color. When the button is pushed a large 
for all they are worth (and transparency below the map lights up, show- 





ing the most primitive restoration of the 
they are worth plenty) — race in question. Simultaneously smaller 
transparencies placed 6 inches apart along 
New designs/ A new the line of race migration on the map, light 
up likewise, showing the changes in the 


catalogue to choose your race from its point of origin to the end of 


the migration. In this manner each of the 
stock from _— and a rising seven great migrations of man are described 

in graphic form, showing how all originated 
in the cradle of humanity in Southwest and 
Central Asia and Mal-Asia, and how each 
followed a single line and then broke out 
rocket-like, to distribute over vast new areas 


WRITE TODAY-—IT’S FREE! where grass, game, and water abounded. 
A NEW CATALOGUE SHOW. The phenomenon of racial migration—the 


general trend in a single direction, will be 


ING EACH MITTEN DISPLAY graphically shown on the map. Thus will 
be seen the whites pushing ever westward, 


LETTER IN ACTUAL SIZE. spreading north and south, and the blacks 
INVALUABLE in CHOOSING ever southward, spreading east and west. 


The strange, hidden water passage of the 
THE CORRECT SIZE. Polynesians from their racial cradle in the 
East Indies to some of the most obscure 
South Seas isles, and as far north as 
Hawaii and as far east as Easter island, 
without benefit of compass or sextant, will 
be brought to light again in the exposition’s 
push-button migrations. 


A. E. Salley With 
Lynchburg Firm 

A. E. Salley has joined Snyder & Berman, 
Lynchburg, Va., as advertising and display 
manager. He succeeds N. M. Plant, whose 
future plans have not yet been made known. 


market to cash in on/ * 
















Here are the glamour girls of the mannequin 
world! Nothing we can say will do full justice 
to the line. 

Notable for distinction without extremes, qual- 
ity without compromise and finish that only 
true craftsmen can give, these mannequins 
have pyramided to the country’s leading stores. 
That is not all. The low prices are astonishing. 

Write for Full Information 


SALESMEN WANTED — OPEN TERRITORY 


DISPLAY EQUIPMENT CORP. 


147 WEST 37TH STREET NEW YORK 
















MITTEN DISPLAY LETTERS 


REDLANDS + CALIFORNIA 























SPADEA MANNEQUINS 


ARE ARISTOCRATS 





This figure is ideal for evening gowns or bathing suits 


New offices for Spadea Manne- 
quins will be at 22 East 56th Street, 
New York City, effective Octo- 
ber I, 1938. 


Here you will find a complete line 
of more than twenty mannequins, 
including Misses, Junior Misses, Chil- 
dren and Men. 


No one store yet has a complete 
set of Spadea Mannequins. To in- 
sure seeing them ALL we suggest 
that you visit our new studios. 


Spadea Mannequins are no longer 
sold through jobbers but direct 
through our own salesmen. These 
are the only people authorized to 
sell Spadea Mannequins to date. 


Dan S. Miller. ..... New York City 
King Whitney... ... New York City 
Virgil Malcher........... Chicago 
Fisher H. Pearson, Jr....... Boston 
Duncan A. Scott... .San Francisco 
W. H. Grubbs. .... .. .Los Angeles 


Photographs available if requested 
on firm stationery. 


SPADEA MANNEQUINS 


22 E. 56th St. 


New York City 
Plaza 5-3960 


P.S. Watch for our advertisements here every month 











Display 
World 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 


(1 Air Brushes 
() Airpainting Equipment 
(0 Animated Signs 
(D Artificial Flowers 
() Artificial Snow 
CL) Backgrounds 
CL) Background Colors 
() Background Coverings 
() Booths, Floats and Exhibits 
() Brushes and Pens 
() Card & Mat Board 
CL) Cardwriters’ Materials 
(J) Color Lighting 
() Crepe Papers 
CL) Cut-out Letters 
CL) Cutting Machines 
CJ Decorative Papers 
CL) Decalcomania 
(J Display Furniture 
() Display Forms 
() Display Racks 
(J Drawing Boards 
CL) Enlarging Projectors 
() Fabrics and Trimmings 
Fixtures 
Flags and Banners 
OD Foils 
() Grass Mats 
() Hosiery & Shoe Forms 
(J Invisible Glass 
( Lacquering Outfits 
CL) Lamp Coloring 
C) Lithographed Displays 
L) Mannequins 
CL) Mouldings 
CL) Metal Sheets 
(J Millinery Heads 
CL) Motion Displays 
() Motion Mechanisms 
() Natural Foliage 
CL) Pageants & Exhibits 
CL) Plaques (Window) 
C) Papier Mache Specialties 
C) Photographic Blowups 
(1 Plastic and Composition Pieces 
O Price Cards—Tickets 
(CD Price Ticket Holders 
L) Sale Banners 
(CD Socks—Window 
CL) Show Cards 
() Show Card Colors 
CL) Show Cases 
CL) Show Case Lighting 
CJ Signs—Card Holders 
(J Signs—Brass—Bronze 
O) Signs—Electric 
(0 Sleeve Forms 
(J Stencil Outfits 
(J Stock Posters 
CL) Store Designing 
CL] Store Fronts 
{_] Tackers 
CL) Time Switches 
() Turntables 
CL) Valances 
CL) Wall Board 
CL) Window Drapes 
CL] Windew Lighting 
[J Wood Carvings 


(1) Do you wish a copy of their catalogue? 
C] Do you plan to remodel your store soon? 
() Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 
CINCINNATI, OHIO 


Display Manager 
Street 
City... 
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TWENTY-FIVE YEARS AGO 


Adrian J. Wagner, assistant display man- 
ager for Charles Trankla & Co., Grand 
Rapids, Mich., resigned to become display 
manager for I. M. Smith Company, of the 
same city. 

Marshall Field & Co., Chicago, began using 
wax figures in the store’s display windows 
for the first time; the policy previously had 
called for nothing but headless forms. A. V. 
Fraser was display manager... . 

William F. Ried, recently returned from 
several months in Germany, was understood 
to have signed with Kaufmann-Baer Com- 
pany, Pittsburgh, Pa., to have charge of dis- 
play when the new store opened in the 
SDEINE:.. > - 

Leaders in the New York City display 
field met at a banquet at the Waldorf- 
Astoria hotel; speakers stressed the desir- 
ability of cooperation and fellowship. Among 
those present were: Herman Frankenthal, 
B. Altman & Co.; Jerome A. Koerber, Straw- 
bridge & Clothier, Philadelphia; W. F. Allert, 
R. H. Macy & Co.; Joseph M. Feinson, 
Weber & Heilbroner; Harry Hibscher, L: S. 
Plaut & Co., Newark; F. G. Schmehl, Green- 
hut-Siegel-Cooper Company; Joseph OD. 
Nathan, Jordan Marsh & Co., Boston: 
William Tishman, James McCreery & Co.: 
T. H. Jenkins, Smith, Gray & Co.; Charles 
Wendel, Gimbel Brothers; James Trewhella, 
Best & Co., J. J. Cronin, Bambergers, New- 
ark; W. C. Berg, Bonwit Teller & Co.; J. J. 
Richter, Saks & Co.; W. H. Bulmer, Lit 
Brothers, Philadelphia; B. Field, Gimbel 
Brothers, Philadelphia; Theodore S. Zegers, 
Stern Brothers; H. F. Bird, Wanamaker’s ; 
E. Munn, Franklin Simon & Co.; J. Kelly, 
Oppenheim, Collins & Co.; Harry L. Bear, 
Hearn & Son; David E. Spear, Filene’s, 
Boston; Peter Deverick, Hahne’s, Newark. 





TEN YEARS AGO 


The fifth annual convention of the Pacific 
Coast Association of Display Men was held 
in Vancouver, B. C. The newly elected of- 
ficers were: President, A. O. Hewitt, Ben 
Selling, Portland, Ore.; first vice-president, 
John A. Smith, Frederick & Nelson, Seattle; 
second vice-president, H. P. Kelly, Ditter 
Brothers, Yakima, Wash.; third vice-presi- 
dent, N. M. Spratt, Hudson’s Bay Company, 
Victoria, B. C.; secretary-treasurer, V. C. 
Turner, Montgomery Ward & Co., Portland. 
F. O. E. Heales, Hudson’s Bay Company, 
Vancouver, president of the local club, was 
the retiring president. W. L. Stensgaard, 
president of the International Association of 
Display Men, was the principal speaker. 

L. L. Wilkins, Kerr Dry Goods Company, 
Oklahoma City, Okla., sailed on the Levia- 
than for a visit to European catitals and to 
attend the International Congress at Leipsic. 

Ninety-seven displaymen attended a din- 
ner given by the Boston Display Mens 
Group, Winthrop B. Frye, William Filene’s 
Sons’ Company, president. Twenty-one ap- 
plications for membership were received. 
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At the election of officers of the Niagara 
Falls Display Men’s Club Hugh Miller, 
Niagara Dry Goods Company, was elected 
president, and Albert Gorbaty, Wallens, vice- 
president. 

After several months absence on a tour of 
Europe, George R. Russell returned to his 
position as display manager for the William 
Hengerer Company, Buffalo, N. Y. 

Ellsworth H. Bates presided at a get- 
together banquet for the Illinois State Asso- 
ciation of Display Men, at Springfield. The 
following were elected officers of the organi- 
zation: President, Paul Wertz, A. Livingston 
& Co., Bloomington; first vice-president, 
Dan Hanson, Clarke & Co., Peoria; second 
vice-president, John C. Taylor, Roland’s, 
Bloomington. 
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Abacot Displays, Inc 
Academy Gt Dipley ...<: . 2. ode cece. 
Adler Corbett Studios, Inc.............. 
American Nickeloid Co 
Becker Sign Supply Co 
Birdseye Electric Co 
Bliss Display, Inc 
Brischograph Co., The 
Caldwell The Woodsman Co 
Certain-teed Products Corp 
Chicago Cardboard Co 
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Display Equipment Corp.... 
Display Letters Co 
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Dixie Display Material Co.............. 
Douglas Fir Plywood Association......... 
Ernewein Co., The J. F 
Excelsior Paper Specialties Co 

Inside Front Cover 





1938 


_Inside Back Cover 


Fleischer & Co 

Fleischman Art, ; 
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